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In  June . 


Helping  the  grocer  H 
sell  more 

CANNED  SOUPS 

In  June,  Canco  will  tell  over  100,000  retail  grocers  how  to 
luiild  up  more  volume  on  canned  soup.  This  advertise¬ 
ment  is  one  of  a  monthly  series  on  leading  canned  fwods, 
which  is  planned  to  give  the  retailer  a  better  understanding 
of  this  important  class  of  foods  and  practical  ideas  about 
increasing  his  sales.  The  "meat”  of  this  monthly  adver¬ 
tisement  appears  in  the  first  paragraph: 

"Soup  has  one  of  the  greatest  possibilities  for  increased 
sales  of  any  canned  food  you  carry.  In  the  average  home, 
it  appears  on  the  menu  only  two  or  three  times  a  week. 


t.i(tiili.y  'irt-li  d'  Miu-hiooiii.  Y^*i,  ■ 

-".Ip 

AMERICAN  CAN  COMPANY 

New  York  ^  .  EVERY  RET  All.  GROCER  SHOULD  HAVE 


New  York  Central  Bldq. 
Chicago 

104  So.  Michiqon  Ave. 


It  should  he  eaten  at  least  once  a  day — in  winter,  for  a 
warming  and  satisfying  first  course ;  in  summer,  to  pro¬ 
vide  the  one  hot  dish  of  the  meal.” 

Be  sure  you  and  your  salesmen  see  this  advertisement,  in 
any  of  the  above  journals,  ^^'e  believe  you  can  use  it  to 
promote  sales  of  your  own  brand. 

Advertising  in  July  will  feature  Evaporated  and 
Condensed  Milks. 

AMERICAN  CAN 
COMPANY 


CHICAGO,  ILLINOIS 

BREEDERS  &  GROWERS  —  PEAS  —  BEANS  —  SWEET  CORN  — FOR  QUALITY  CANNERS 


GIANT  STRINGLESS  GREEN  POD — 

Srown  in  the  dry  climate  and  hish  altitude  of  the  Rochy  Mountain 
States — from  ROGERS  PEDIGREED  stock  seed  —  produces  the  kind 
of  seed  you  may  plant  with  confidence —  BLOOD  TELLS 
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Quality  Seeds 

for 

Quality  Packers. 
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The  Seaung  of  Cans 
Under  Vacuum 
Opens  New  Possibilities 


No.  225  Vacuum 

Can-Closing 

Machine 


Alert  Canners  have  plans  for  new  and  pro¬ 
fitable  products  that  are  made  possible  by 
vacuum  sealing. 

Cameron  has  perfected  the  closing  machines 
that  attach  can  covers  in  a  Vacuum  Chamber. 


CAMERON  CAN  MACHINERY  CO. 

240  North  Ashland  Avenue  Chicago^  U«  S*  A« 
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CANS  » 


modem  equipment 
and  greater  service 


UTJ 


CUT  PRO¬ 
DUCTION 
COSTS  IN 


IT’S  BETTER  PACKED  IN  TIN 
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Established  1878 

The  Journal  of  the  CANNING  and  Allied  Industries 


EDITORIALS 

DO  YOUR  SHARE — Every  individual  is  urged  by 
instinct  to  look  out  for  his  own  welfare,  for  that 
is  a  prompting  of  nature,  and  so  we  witness  all 
hands — except  the  rabid  politicians — pleading  for  the 
retention  of  all  that  was  good  about  the  NRA,  or  in 
other  words  to  keep  and  make  permanent  the  bene¬ 
fits  that  had  been  acquired  through  the  Codes,  and 
these  were  not  few  in  number  or  small  in  effect.  “We 
never  miss  the  water  till  the  well  runs  dry.”  If  to 
this  “first  law  of  nature,”  self-preservation,  we  could 
but  add  the  higher  moral  law  of  God,  genuine  con¬ 
sideration  for  the  welfare  of  our  neighbor,  we  would 
not  only  avoid  the  selfishness  from  which  springs  so 
much  of  the  world’s  tribulations,  but  we  would  assure 
the  retention  of  all  the  improvements  in  human  and 
business  relationships,  and  would  go  on  to  further 
advancements.  And  instead  of  being  a  hardship,  a 
bitter  task,  this  would  promote  happiness  and  con¬ 
tentment,  not  only  in  these  “others”  but  in  those  who 
perform  the  good  deeds.  You  cannot  help  but  thrill 
at  the  doing  of  a  good  or  kindly  deed.  You  “feel  bet¬ 
ter”  at  doing  what  is  right,  and  you  feel  sheepish, 
ashamed  or  worse,  at  doing  what  is  questionable  or 
wrong.  That  is  why  the  vast  majority  of  humans  are 
honest.  That  is  why,  in  all  industries,  heavy  majori¬ 
ties  endorsed  the  codes  of  fair  trading,  and  lived  up 
to  the  agreements.  And  that  is  why  the  vast  ma j  or- 
ity  now  want  those  fair  trading  conditions  continued, 
and  strengthened. 

Looked  at  in  that  way,  the  decision  that  the  means 
used  to  produce  these  beneficent  results  was  not  in 
full  accord  with  the  letter  of  the  Constitutional  law 
— for  it  is  in  full  accord  with  the  spirit  and  the  intent 
of  that  law — offers  a  remarkable  paradox.  How  can 
one  perform  an  intrinsically  good  act  and  by  that 
performance  violate  any  just  law?  Remember,  there 
was  nothing  wrong  with  what  the  law  was  doing;  it 
is  just  that  they  used  the  wrong  way  of  doing  it.  To 
prevent  fraud,  cheating,  oppression,  abuse  of  the  la¬ 
borer,  etc.,  such  things  must  be  good  in  the  opinion 
of  any  honest  man.  They  are  the  very  foundation  of 
our  famous  Constitution,  as  they  are  in  fact  the  basis 
of  all  laws,  Christian  or  infidel,  back  to  the  time  of 
Abraham. 

And  we  do  not  subscribe  to  the  idea  that  our  Con¬ 
stitution  needs  to  be  changed.  As  we  said  last  week, 
the  mistake  is  in  the  manner  of  its  interpretation. 
If  the  regulations  which  produced  NRA  were  not 
drawn  in  full  conformity  with  the  Constitution,  then 


they  should  have  been  revamped  under  the  guidance 
of  the  Court,  but  not  the  entire  thing  killed.  The 
NRA,  etc.,  were  Government  endeavors  intended  for 
the  good  of  all  the  people;  this  Court  is  the  Govern¬ 
ment’s  highest  power,  and  it  seems  to  us  that  its 
duty  should  be  to  work  with  and  to  help  the  Govern¬ 
ment,  not  to  hinder.  Certainly  the  Court  was  in  false 
position  when  it  espoused  the  side  of  the  guilty — 
convicted  under  18  counts  in  two  lower  courts — and 
turned  against  its  own  Government.  The  Constitu¬ 
tion  never  intended  anything  of  that  kind.  Ultimate¬ 
ly  all  such  proposed  laws  will  first  be  submitted  to 
the  Supreme  Court  for  approval  before  passage,  so 
producing  perfect  co-ordination  of  all  Government 
departments;  but  not  if  the  lawyers  and  the  politi¬ 
cians  can  prevent  it.  They  fatten  on  the  disagree¬ 
ments. 

But  we  have  gone  far  astray. 

What  we  intended  was  to  urge  upon  every  one  of 
our  readers  a  continuance  of  the  Code  requirements; 
to  hold  fast  to  all  that  has  been  gained  until  the  law¬ 
yers  get  through  with  their  wrangling,  for  ultimately 
NRA,  or  something  of  the  same  kind,  is  going  to  be 
given  new  life  and  full  effect.  The  world  now  knows 
how  badly  it  is  needed,  and  it  will  have  it. 

The  Association  of  New  York  State  canners  met 
on  June  3rd  and  resolved  to  maintain  minimum  wage 
and  hour  requirements  as  directed  under  the  Can¬ 
ning  Code — and  of  course  it  wants  the  fair  trading 
practices  continued — and  every  canners’  association 
in  the  country  should  do  the  same  thing.  The  latest 
suggestion  is  to  appoint  dependable  committees  to 
check  up  —  get  the  dope  —  on  the  violators,  so  that 
when  NRA  comes  back  those  who  will  need  watching 
will  be  on  record.  Business  has  the  job  of  cleaning 
its  own  house,  every  industry  to  its  own  job,  and 
there  must  be  no  nonsensical  sentimentality  about 
this.  Less  than  10  per  cent  in  any  industry  repre¬ 
sented  the  non-compliers  or  kickers  against  the 
Codes.  That  small  number  form  that  unenviable 
“fringe”  to  which  no  decent  man  wishes  to  belong. 
These  few  cannot  be  allowed  to  cast  a  shadow  on  the 
90  per  cent  decent,  much  less  to  bring  loss  upon  them. 
It  is  the  age-old  question:  policemen  do  not  patrol 
their  beats  to  watch  honest  men;  they  are  there  to 
keep  in  restraint  the  less  than  10  per  cent  criminal 
class,  and  to  keep  them  from  preying  upon  the  hon¬ 
est.  And  so  it  is  in  business.  And  if  the  members 
of  this  “watched-class”  can  be  carded  and  catalogued 
before  the  new  law  comes  into  effect  the  work  will  be 
done  the  more  quickly  and  more  thoroughly  after  we 
get  the  law  back. 
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The  California  Canners  League  have  also  met  and 
decided  to  continue  as  under  Code,  keeping  wages  and 
labor  provisions  and  all  else,  and  they  urge  canners 
everywhere  to  do  the  same.  In  fact  they  point  out 
that  some  of  the  big  houses  among  the  buyers  and  the 
trade  as  well,  which  were  loud  in  their  denunciation 
of  NRA  and  such  moves,  have  now  changed  front,  and 
are  urging  that  Codes  be  restored.  All  decent  busi¬ 
ness  men  want  these  regulations  restored.  At  the 
beginning  when  their  object  was  not  fully  under¬ 
stood,  and  even  up  to  the  time  of  the  Court  decision, 
some  men  strenuously  objected.  But  now  that  they 
realize  what  the  purpose  of  Codes  and  such  agree¬ 
ments  are,  and  they  see  them  wiped  out,  they  also 
see  the  mistake  they  were  making,  and  they  are  do¬ 
ing  their  best  to  make  amends. 

Canners!  Stand  fast  for  decency  and  honesty. 
Carry  on  as  if  there  had  been  no  such  unfortunate 
action  regarding  the  Codes;  obey  all  the  regulations 
of  the  Canning  Code  and  so  stand  shoulder  to  shoul¬ 
der  with  your  fellow  canner.  You  saw  in  last  week’s 
issue,  in  the  report  of  Chairman  Dulany  of  the  Can¬ 
ning  Code  Authority,  that  less  than  5  per  cent  of  the 
industry’s  output,  and  only  7  per  cent  of  the  total 
number  of  canners,  were  outside  of  full  Code  com¬ 
pliance.  In  other  words  as  an  industry  we  showed 
93  per  cent  Code  compliance.  Be  proud  of  that  rec¬ 
ord  and  help  maintain  it.  Be  assured  that  your  fel¬ 
low  canner  is  stepping  right  along  with  you.  Keep 
in  his  good  company;  don’t  join  the  disreputable 
fringe ! 

4>  *  * 

Just  one  more  thought  about  Codes.  Senator 
Clark,  a  rabid  opponent  of  all  Codes,  seems  to  think 
that  under  Codes,  robbery  and  oppression  of  the  small 
man,  and  the  formation  of  great  amalgamations,  or 
trusts,  were  perpetrated,  in  other  words  the  wiping 
out  of  the  small  man.  And  there  are  many  in  the 
land  who  think  like  him.  This  seems  most  strange 
and  peculiar  to  us.  Possibly,  in  the  beginning,  think¬ 
ing  to  do  this  very  thing,  some  of  the  great  moguls 
may  have  tried  to  put  over  such  a  deal,  tried  to  make 
codes  a  means  of  exterminating  such  competition. 
Maybe  some  got  away  with  it,  but  we  have  never  been 
shown  the  fact.  We  know  such  attempts  helped  de¬ 
lay  Codes. 

What  was  done  in  the  Canning  Code  is  best  known 
to  us,  and  it  is  the  same  as  was  done  in  all  other 
Codes.  At  first  a  majority  of  the  production  of  the 
industry  was  called  for,  before  the  approval  of  the 
Code  could  be  gotten.  But  soon  it  developed,  in  this 
line  as  in  all  others,  that  just  a  few  of  the  entire 
industry  could  show  this  majority  production,  and 
if  they  were  permitted  to  write  the  conditions  of  the 
Code,  of  course,  we  might  have  had  what  Senator 
Clark  claims,  though  we  doubt  it.  But  this  plan  was 
quickly  changed  to  a  majority  of  both  the  output,  or 
production,  and  of  the  members  of  the  industry.  In 
consequence  of  this,  the  requirement  called  for  the 
appointment  to  the  Board,  of  canners,  not  only  from 
all  sections,  but  of  all  sizes,  from  the  packers  of  10,- 
000  cases  up  to  the  packers  of  millions  of  cases.  And 
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when  their  determinations  were  whipped  into  shape, 
they  had  to  be  submitted  to  the  entire  industry  for 
approval  and  acceptance.  That  permanently  blocked 
all  efforts  to  squeeze  the  so-called  “little  fellow.” 

And  what.  Senator  Clark,  has  ever  been  devised  to  as 
effectively  block  such  trust-making  schemes  as  this? 
What  could  better  protect  the  little  fellow?  The 
charge  is  without  foundation  in  our  industry  and  we 
believe  it  must  be  in  all  others.  It  is  just  another  of 
those  baseless  rumors  set  adrift  by  the  political  ene¬ 
mies,  not  of  Codes  but  of  the  political  party  that  is 
responsible  for  them. 

ADMINISTRATOR  STATES  AAA  POLICY  ON 
MARKET  AGREEMENTS  AND  LICENSES 

1 

Following  is  the  text  of  a  telegram  being  sent  j 
by  Chester  C.  Davis,  Administrator  of  the  Agri¬ 
cultural  Adjustment  Act,  in  reply  to  inquiries  con¬ 
cerning  future  plans  of  the  Administration  as  to 
maintenance  of  its  marketing  agreements  and 
licenses : 

“The  Agricultural  Adjustment  Administration  has 
NO  thought  of  abandoning  either  its  present  program 
of  marketing  agreements  for  fruits  and  vegetables  or 
its  milk  marketing  plans.  On  the  contrary,  we  are  ■ 
now  working  with  congressional  leaders  on  amend¬ 
ments  designed  to  strengthen  these  marketing  agree¬ 
ments  and  milk  plans. 

“Efforts  are  being  made  to  revise  these  proposed  j 
amendments  in  the  light  of  the  Schechter  decision  so 
as  to  retain  the  substance  of  the  marketing  agree¬ 
ment  programs  while  modifying  enforcement  proced¬ 
ure  to  conform  to  customary  government  regulatory  I 
practice  readily  sustainable  in  court.”  I 


YOU  Have  it  at  your  finger  tips 

for  its  all  in  the 

1935  ALMANAC 

use  yours  for  all  canning  data 
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SPRAGUE-SELLS 


PEA  CANNING 


EQUIPMENT 


Modern  Machinery  For 
Any  Cannery  Job 

•  Whether  you  can  peas,  corn,  toma¬ 
toes — or  any  other  item,  Sprague-Sells 
can  serve  you  fully  and  economically. 
Just  a  few  outstanding  machines  for 
pea  and  hean  canners  are  shown  on 
this  page. 

Send  for  fully  illustrated  catalog 
showing  the  complete  Sprague-Sells 
line  of  new  and  modejrnized  canning 
machines  for  all  food  products.  No 
cost  or  obligation  to  you.  Just  fill  in 
and  mail  coupon  below. 


Lewis  Quality  Grader 

Separates  tender  peas  from  others  with 
hairline  accuracy,  enabling  the  canner  to 
pack  the  finest  of  fancy  peas  and  to  get 
the  highest  possible  percentage  of  them. 
Peas  graded  with  the  Lewis  find  a  quick 
market  and  command  a  premium. 


Sprague-Sells  Blancher 

Another  machine  invaluable  to  the  can¬ 
ner  who  wants  the  maximum  yield  of 
fancy  peas.  This  Blancher  will  not  crush 
or  damage  the  tenderest  peas.  It’s  a  profit- 
builder  and  reputation  maker,  and  the 
sturdiest  blanching  unit  ever  offered. 


Twin  Reel  Cloverleaf  Pea  Grader 

Cloverleaf  principle  positively  prevents  whip¬ 
ping  or  snaking.  Peas  are  handled  far  more 
gently,  are  separated  with  utmost  accuracy  and  the 
saving  of  peas  formerly  mis-graded  is  amazing. 


Shaker  Washer 

Indispensable  in  the  cannery. 
Thoroughly  removes  splits, 
skins,  dirt,  etc.  from  peas, 
beans  and  other  products.  Fur¬ 
nished  with  conventional  slot¬ 
ted  screens  or  with  new  grille 
type  screens  at  buyer’s  option. 


Non-Corrosive  Syrup 
and  Brine  System 

Employs  all  the  latest  and  most 
improved  methods  of  syrup 
manufacture.  All  foreign  sub¬ 
stance  is  collected  in  baskets 
leaving  product  perfectly  clean. 


Other  Sprague-Sells 
Equipment  for  Pea  and 
Bean  Canners 

Gooseneck  Conveyors 
Elevators  and  Boots 
Large  Rotary  Graders 
Picking  Tables 
Rotary  Washers 
Storage  Hoppers 
Pea  and  Bean  Fillers 
Bean  Cleaners 
Bean  Baking  Ovens 
Cook  Room  Equipment 
Aphis  Control  Equipment 
Etc.,  etc. 


OIney  Duo-Washer  and  Separator 

Gets  all  the  light  and  heavy  trash  and  spray  washes 
as  well.  Especially  designed  with  double  capacity 
for  intermittent  peak  loads  on  one  line.  Cuts  down 
waiting  time  from  vining  to  canning  promoting 
greater  delicacy  of  flavor. 


SPRAGUE-SELLS  CORPORATION 
Hoopeston,  Illinois 

Please  send  us  your  General  Catalog 
No.  200.  We  are  interested  in  the 
following  equipment: 


Division  of  Food  Machinery  Corp. 

HOOPESTON,  ILLINOIS 

TELEPHONE  HOOPESTON  123 
Modem  Qtrming  Equipment  for  all  Food  Products 


Name. 


Firm. 


Address. 
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Ozark  Pack  Prospects 

Annual  Spring  Report  of 

Ozark  Mountain  Canning  Company 

Springfield,  Missouri — June  1,  1935 


WE  submit  herewith  to  the  trade  our  Annual 
Spring  Report  of  the  future  Tomato  (and 
other)  reports — Spring,  Summer  and  Fall. 
The  first  deals  with  probable  acreage  and  future  prices : 
the  second  with  the  progress  of  that  acreage  and  prob¬ 
able  production :  the  third,  with  actual  production  and 
stocks  in  canners’  hands  as  of  November  first.  We 
repeat  what  we  have  said  in  prior  reports  that  we 
want  you  to  have  confidence  in  them,  because  they  are 
prepared  conscientiously  to  give  you  the  actual  facts; 
and  while  they  are  sales  letters,  making  a  direct  solici¬ 
tation  of  your  business,  still,  whether  business  results 
or  not,  they  afford  us  periodically  the  opportunity  of 
having  direct  contact  with  you,  and  perhaps  of  being 
of  some  small  service  to  you  by  furnishing  you  reliable 
information  of  Ozark  packs. 

SIZE  OF  1935  OZARK  TOMATO  ACREAGE- 
PROBABLE  PACK 

Contracted  acreage  in  the  Ozarks  (Missouri,  Arkan¬ 
sas  and  Eastern  Oklahoma)  is  approximately  50,000 
acres.  This  compares  with  72,000  in  1930,  55,000  in 
1931,  38,500  in  1932,  40,000  in  1933,  and  54,000  in 
1934.  Acreage  proportionately  this  year  is  slightly 
increased  in  Missouri  and  slightly  decreased  in  Ark¬ 
ansas. 

Weather  conditions  during  the  winter  and  early 
spring  were  very  favorable,  with  abundant  rainfall; 
the  subsoil  has  been  thoroughly  replenished  with  mois¬ 
ture;  springs  and  streams  are  fuller  than  they  have 
been  for  five  years.  Conditions  in  April  and  May, 
however,  have  been  very  unfavorable,  due  to  excessive 
rain  and  subnormal  temperature.  During  the  past 
month,  for  instance,  temperatures  have  averaged  about 
forty-eight  degrees  and  there  have  been  only  four  days 
of  sunshine.  Crops  are  seriously  delayed.  Growers, 
in  ordinary  seasons,  set  out  their  tomato  plant  beds 
during  the  first  week  of  April,  and  transplant  those 
plants  during  the  first  week  of  May. 

This  year  to  date  only  15  per  cent  of  the  contracted 
acreage  has  been  set.  Farmers  cannot  work  their 
fields  and  the  plants  themselves  which  cannot  be  trans¬ 
planted  from  plant  beds  to  fields  are  suffering  serious 
loss  either  through  insect  damage  or  through  becoming 
over-matured. 

The  tomato  pack,  therefore,  is  not  only  being  greatly 
delayed, — ^there  will  be  no  production  before  the  end 
of  August; — but  is  being  sharply  reduced  in  probable 
size.  We  estimate  that  the  set  acreage  cannot  exceed, 
under  any  conditions,  75  per  cent  of  the  contracted 
acreage,  and  this  percentage  will  be  further  reduced 
if  the  present  rainy  weather  continues. 


The  maximum  set  acreage,  therefore,  will  be  from 
35,000  to  37,500  acres.  What  this  acreage  will  ac¬ 
tually  produce  depends,  of  course,  on  weather  condi¬ 
tions  between  now  and  October  15.  Any  prediction 
is  at  best  a  partial  guess.  In  1933  we  predicted  a  pack 
of  2,600,000  cases  and  were  100  per  cent  accurate;  in 
1934  we  predicted  a  pack  of  3,200,000  and  were,  due 
to  the  worst  drouth  that  the  Ozarks  ever  experienced, 
100  per  cent  wrong.  THIS  YEAR  WE  PREDICT 
FOR  THE  OZARKS  A  MAXIMUM  PACK  OF  NOT 
TO  EXCEED  3,000,000  CASES,  ALL  SIZES.  This 
is  not  a  large  pack  for  the  Ozarks  because  there  have 
been  years  such  as  1925  and  1930  when  the  pack  ran 
as  high  as  6,000,000. 

It  relatively  is  a  small  pack  and  even  this  estimate 
will  be  sharply  reduced  over  the  next  ten  days  if  rain 
continues.  , 

We  likewise  can  make  no  accurate  prediction  of  what 
the  United  States  as  a  whole  will  pack.  We  know,  as 
do  you,  that  Government  and  other  reliable  figures 
show  an  increase  in  contracted  acreage  of  some  11  per 
cent  over  1934.  No  one  knows  how  much  of  that 
acreage  actually  will  be  set  out,  and  what  the  set  out 
acreage  will  produce.  We  do  know  that  the  Middle 
West  generally,  including  Indiana,  is  suffering  from 
a  late  wet  spring,  the  same  as  the  Ozarks.  We  do 
know  that  in  1933  a  large  percentage  of  the  crop  was 
destroyed  in  the  Tri-States  through  tidal  floods  and 
torrential  rain;  in  1934  drouth  destroyed  the  Ozark 
crop  (for  the  first  time  in  Ozark  canning  history) ; 
and  in  1935  the  Middle  West  has  had  too  much  rain 
for  setting  out  acreage  while  the  West  has  had  too 
little  to  build  up  reserves  for  irrigation.  We  frankly 
state  that  we  subscribe  to  the  theory  that  old  Mother 
Nature  is  on  a  rampage,  that  we  are  in  a  cycle  of 
severe  climatic  change. 

The  United  States  are  too  big,  conditions  vary  too 
fundamentally  in  the  widely  spread  districts,  extend¬ 
ing  from  coast  to  coast — The  Tri-States  in  the  East, 
Indiana  and  the  Ozarks  in  the  center  and  Utah  and 
California  in  the  West,  (without  mentioning  subordi¬ 
nate  districts),  for  there  to  be  even  normally  any  uni¬ 
formity  of  production.  Occasionally  they  all  hit  to¬ 
gether  and  then  Mother  Nature  gives  birth  to  quin¬ 
tuplets.  No  one  safely  can  predict  the  number  of  her 
annual  progeny.  Expert  obstetricians  who  have  been 
observing  her  carefully  during  the  past  several  years 
predict  that  over  the  next  several  years,  while  the 
basic  cycle  is  being  gone  through,  she  will  show  her 
favor  first  to  one  district  and  then  to  another,  but  to 
none  all  together  at  the  same  time.  All  that  we  can 
say  is  that  we  do  not  know,  you  do  not  know  what  she 


June  10, 193S 


THE  CANNING  TRADE 


9 


IT  IS  HARD  TO  FIND 

the  necessary  time  to  check  your  fire 
insurance  -  daily  -  durins  your  busy 
cannins  season. 

Let  us  sussest  a  plan  which  will  sive 
you  the 

RIGHT 

AMOUNT  OF 
PROTECTION 

EVERY  DAY 

OF  YOUR 

PACK 

CANNERS  EXCHANGE  SUBSCRIBERS 


WARNER  INTER-INSURANCE  BUREAU 

Lansing  B.  Warner,  Incorporated 

540  North  Michigan  Avenue 
CHICAGO  ILLINOIS 


BEDFO 


Pi  edmont  labelCom  panv 

I NCORPORATED 

DESIGNERS  '  '  LITHOGRAPHERS 


A.  K.  Robins  &  Co.,  Inc. 

Baltimore,  Md. 

We  manufacture  every  article  shown  here 
Also: 

Roller  Picking  Tables  Pea  &  Bean 
Sorting  Tables  and  a  general  line 
oF  Sanitary  Canning  Machinery 

Write  for  Catalog. 


ROBINS  PEA  &  BEAN  WASHER 


ROBINS  SANITARY  SC  ALDER 


Write  us  about  the  Tuc- 
Robins  line  of  Whole  Grain 
Corn  Canning  Machinery. 


HUME  SALT  DISPENSER 
{For  Bulk  Saif) 
Pedeatal  Model  Shown 
Alto  Made  in  Conveyor  Type 
Write  For  Circular 


f 

ROBINS  RETORT 


A.  K.  Robins  &  Co.,  Inc. 

Lombard  &  Concord  Sts.  Baltimore,  Md. 

Factory:  Cardiff,  Md. 

Robert  A.  Sindall,  Harry  R.  Stansbury, 


Prm$.  -  Treat. 


Vice-Pree. 


‘Every  Article  Shown  here  is  of  f»ur  own  manufacture” 


10 


THE  CANNING  TRADE 


June  10, 1935 


will  do  this  year.  During  the  past  few  years  she 
has  smiled  on  one  section  and  frowned  at  another  and 
her  conduct  so  far  this  year  indicates  again  that  she 
will  play  a  favorite — but  who  that  favorite  actually  is 
only  the  next  ninety  days  will  disclose. 

COURSE  OF  FUTURE  MARKET— COST  OF 
PRODUCTION 

What  the  future  market  may  do,  of  course,  is  largely 
a  weather  proposition  from  here  on  out.  We  know  the 
following  to  be  the  present  facts:  (a)  There  will  be 
no  carryover  of  important  vegetable  items ;  (b)  Buyers 
have  not  bought  future  tomatoes  in  their  usual  volume ; 
(c)  Sellers  today,  because  of  present  crop  conditions, 
and,  some,  because  of  possible  inflationary  moves,  are 
showing  more  reluctance  to  sell  than  they  were  thirty 
days  ago;  a  number  during  the  past  week  have  with¬ 
drawn  from  the  market.  It  is  our  opinion  that,  assum¬ 
ing  even  a  25  per  cent  increase  of  the  total  1935  packs 
over  1934  packs,  and  considering  the  entire  sales  sea¬ 
son  from  now  until  June,  1936, — prices  of  1935  packs 
are  at  their  low  point  today,  with  every  likelihood  of 
appreciable  increase  at  least  by  next  Fall.  Assuming 
a  50  per  cent  increase,  wholly  improbable  because  of 
the  lateness  of  the  season,  (and  which  would  mean  that 
Mother  Nature  would  give  birth  to  two  sets  of  quin¬ 
tuplets,  one  pair  of  wins  for  each  district) ,  the  market 
will  break  further  during  the  pack  because  of  forced 
selling  by  weaker  canners,  with  a  recovery  later  be¬ 
cause  of  greater  consumption  and  orderly  marketing 
on  the  part  of  the  stronger  canners  remaining.  But 
we  sincerely  question  whether  even  with  favorable 
weather  from  now  on  out  the  total  packs  of  the  coun¬ 
try  will  show  any  increase  over  1934. 

Many  Buyers,  perhaps,  do  not  appreciate  that  on 
present  future  prices  canners  can  scarcely  break  even, 
and  that  costs  of  canning  are  even  higher  than  last 
year  when  futures  were  readily  booked  at  70-72>4c. 
Raw  material  is  up  10  per  cent,  boxes,  5  per  cent, 
labels,  25  per  cent,  and  many  other  operating  expenses 
— fuel,  freight,  show  a  similar  increase.  Compared 
with  costs  in  the  Spring  of  1933  and  before  the  Presi¬ 
dent’s  Re-employment  Agreement  became  effective 
which  raised  costs  in  that  year,  raw  material  is  up 
60  per  cent,  labor  63  per  cent,  cans  12  per  cent,  boxes 
76  per  cent,  labels  35  per  cent,  and  this,  in  terms  of 
dollars  and  cents,  means  an  increase  of  14  cents  per 
dozen  in  the  cost  of  packing  No.  2  standards.  Com¬ 
pared  with  costs  in  the  “Glorious  Twenties”  all  items 
— (cans,  boxes,  labels,  labor)  excepting  raw  material, 
are  100  per  cent  of  costs  in  those  years.  Raw  material 
is  80  per  cent.  Raw  material  represents  23  per  cent 
of  total  cost,  so  the  net  reduction  in  1935  costs  amounts 
to  about  4^  per  cent.  The  sales  prices  of  Tomatoes, 
based  on  future  sales,  show  a  decline  of  20  per  cent, 
or  a  net  difference  against  the  canner  of  some  15j4 
per  cent  as  compared  with  average  prices  from  1925 
to  1929. 

These  figures  show  how  ruinous  present  future 
prices  are  to  canners  because  no  one  can  contend  that 
they  made  any  real  profit  in  those  “Glorious  Twenties”. 
They  reflect  again  the  wholly  disorganized  condition 
of  the  canning  industry  and  of  why  year-in  year-out 
old  faces  disappear  and  new  appear,  of  why  contracts 


are  not  performed  as  to  quality,  deliveries,  and  pay¬ 
ment  of  swell  and  other  contract  obligations.  Buyers 
have  some  responsibility  for  this  situation,  because  too 
many  buy  only  on  price;  they  know  nothing  of  the 
standing  and  financial  condition  of  the  low-priced  sel¬ 
ler,  or  if  they  do,  they  none-the-less,  use  his  price  to 
force  down  the  price  asked  by  the  legitimate  operator. 
If  the  buyer  scrutinized  the  standing  of  those  he  buys 
from  as  carefully  as  he  does  those  he  sells  to,  and 
would  apply  the  same  credit  formulae  to  each,  refusing 
to  buy  from  a  canner  who  is  in  disrepute  for  failure 
to  meet  his  obligations  to  labor,  growers,  supply  com¬ 
panies,  and  the  trade,  or  for  following  unsanitary 
methods  of  canning,  he  would  make  a  real  contribution 
toward  placing  the  canning  industry  into  the  hands  of 
business  men,  responsibly  meeting  their  obligations 
and  having  a  real  pride  in  the  quality  of  their 
product. 

It,  unfortunately,  is  true  that  canners  themselves 
cannot  put  their  own  house  in  order;  this  is  true  of 
any  business  where  a  man  with  no  capital  can  engage 
in  it.  So  long  as  this  is  true  and  so  long  as  Buyers 
make  no  requirement  of  business  integrity  in  placing 
their  contracts,  just  that  long  will  buyers  experience 
grief  in  poor  deliveries,  poor  quality,  and  unsatisfied 
claims. 

In  any  event  it  is  costing  the  canner  around  67c  per 
dozen  to  pack  number  two  standards  this  year,  (with¬ 
out  any  proper  allowance  for  depreciation  or  over¬ 
head),  whether  he  be  large  or  small,  good  or  bad; 
and,  considering  that  there  is  practically  no  spread 
between  this  cost  and  present  sales  prices,  we  repeat 
our  suggestion  that  this  is  another  year  when  Buyers, 
if  they  are  to  place  any  dependence  on  contracts, 
should  investigate,  through  disinterested  channels,  the 
standing  of  their  Sellers. 

GREEN  BEAN  ACREAGE— COST  OF 
PRODUCTION 

Ozark  canners  set  $40.00  per  ton  to  be  paid  to 
growers  for  the  1935  raw  material,  as  against  $22.50 
paid  in  1933  and  $30.00  in  1934.  Costs  of  cut  Beans 
at  this  price  average  about  llVoC  per  dozen  No.  2’s. 
Because  market  conditions  have  not  shown  sufficient 
strength  to  approach  these  costs,  canners  for  the  most 
part  have  abandoned  Beans  as  a  contract  crop,  at  least 
so  far  as  June-July  pack  is  concerned;  and  there  will 
be  practically  no  open  or  free  acreage  because  growers 
in  the  Ozarks  generally  have  not  been  able  to  finance 
seed  and  fertilizer.  We,  therefore,  look  for  the  small¬ 
est  Ozark  Bean  pack  of  the  past  five  years.  Such 
Beans  as  there  are,  are  late,  although  not  so  late  as 
Tomatoes,  and  will  not  come  on  before  the  end  of  June. 

BLACKBERRIES 

Blackberries  enjoyed  a  good  bloom  and  promise  now 
the  best  quality  crop  in  recent  years.  Packing  will 
begin  around  July  10. 

SPINACH 

Spinach,  account  wet  and  cold  weather,  made  dis¬ 
appointing  yields  and  commanded  a  high  green  market 
price.  As  a  consequence,  the  spring  pack,  now  com¬ 
pleted,  averaged  less  than  one-third  of  preliminary 
estimates,  and  is  all  sold  with  no  carryover. 
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Good  feeding  is  half  of  good  threshing  and 
in  order  to  insure  good  threshing,  you  must 
have  a  viner  feeder  that  separates  the  large 
forksful  of  vines  and  feeds  the  viner  as  con¬ 
tinuously  as  possible.  Continuous,  even  feed¬ 
ing  is  essential  to  best  results  on  any  viner. 
For  these  reasons,  over  three  thousand  Hama- 
chek  Ideal  Viner  Feeders  with  distributors 
have  been  manufactured  and  sold. 

Important  improvements  have  been  made 
on  Hamachek  Feeders  during  the  past  few 
years.  With  these  improvements  the  feeder 
requires  less  attention,  the  upkeep  is  reduced, 
and  its  effioency  is  increased. 

Our  standard  machine  is  now  made  so  that 
when  it  is  installed  its  feeding  end  is  about 
twenty  inches  lower  than  the  opening  in  the 
viner,  which  results  in  easier  pitching.  Long¬ 
er  feeders  can  be  furnished  for  convenience 
in  pitching  vines  from  the  ground. 

The  distributor  is  now  pivoted  so  that  its 
discharge  end  automatically  raises  when  too 
large  forksful  are  fed  into  the  feeder.  Any 
forkful  that  can  enter  between  the  distribut¬ 
or  and  the  conveyor  will  pass  into  the  viner 
without  clogging.  The  sides  of  the  feeder 
are  held  apart  with  cast  iron  braces  so  that 
the  discharge  end  is  free  to  raise  and  adjust 
itself  automically  according  to  the  size  of  the 
forkful  of  vines.  The  specially  designed  feed¬ 
ing  chains  are  now  heat  treated,  which  adds 
considerable  life  and  strength. 
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CROP  REPORTS 

Condition  of  Canners’  crops  as  reported  direct  by  Canners.  You  need  this 
kind  of  information,  and  should  appreciate  its  value.  Contribute  your  share 
and  keep  this  column  up  to  the  minute.  We  urge  your  co-operation  and  invite 
your  communications. 


PEAS 

SEAFORD,  DEL.,  May  28,  1935 — Crop  about  12  days  late. 
Cool  and  moist  spring  has  just  suited  growth  of  peas.  Have 
never  seen  conditions  look  better  for  a  full  crop  of  finest  quality. 

MARSHFIELD,  WIS.,  May  31,  1935 — All  our  acreage  not 
yet  in.  We  have  about  a  week  more  of  planting  if  weather 
continues  good.  Conditions  look  good.  A  good  rain  would  be 
welcome. 

MERRILL,  WIS.,  June  3,  1935 — Our  plantings  are  somewhat 
late.  Weather  has  been  very  cold,  but  have  had  plenty  of 
moisture.  Just  finished  our  seedings  a  few  days  ago.  First 
seedings  are  coming  along  nicely. 

NEW  HOLSTEIN,  WIS.,  May  31,  1935 — All  in  the  ground 
and  doing  fairly  well  now.  There  is  ample  moisture.  Weather 
is  cool  and  prospects  are  for  a  cool  summer.  Crop  is  about 
two  weeks  behind  normal  schedule.  Our  acreage  is  increased 
120  per  cent  over  last  year. 

NORTH  FREEDOM,  WIS.,  May  27,  1935 — On  account  of  the 
wet  and  cold  spring  our  planting  was  delayed.  Just  finished 
planting  a  few  days  ago. 

OWEN,  WIS.,  May  28,  1935 — Our  plantings  are  about  two 
weeks  late.  Soil  conditions  are  excellent  and  the  weather,  al¬ 
though  very  cool,  is  satisfactory  to  date.  Crops  are  coming 
along  nicely. 

PICKETT,  WIS.,  June  1,  1935 — About  10  days  late  here  and 
the  peas  that  are  up  look  fair;  late  ones  do  not  look  as  good. 

REEDSBURG,  WIS.,  May  28,  1935 — Acreage  slightly  greater 
than  1934.  Alaskas  look  very  good  and  should  yield  100  per 
cent  greater  than  1934.  Sweets,  however,  will  probably  be  no 
better  than  last  year  because  of  delay  in  planting,  due  to  cold, 
wet  weather.  Furthermore,  crust  on  ground  does  not  allow  all 
the  plants  to  break  through,  resulting  in  thin  stands. 

TOMATOES 

SEAFORD,  DEL.,  May  28,  1935 — Very  few  early  plants  set 
in  this  locality.  Native  plants  not  large  enough  to  set;  7  to  10 
days  late.  Cool  spring  has  retarded  plant  growth.  Indicated 
acreage  above  normal.  Plants  under  normal  conditions  would 
be  set  from  May  25th  to  June  10th. 

SELBYVILLE,  DEL.,  June  1,  1935 — More  early  plants  set 
than  usual,  but  a  very  poor  stand.  Some  being  set  now  from 
home  grown  plants.  Mostly  open  market.  Normal  acreage. 
Yield  depends  on  weather. 

SCOTTSVILLE,  KY.,  June  1,  1935— About  33%  per  cent  of 
our  crop  is  set.  The  past  10  days  of  dry  weather  has  decreased 
our  acreage  at  least  25  per  cent.  Some  of  our  plants  are  get¬ 
ting  too  large  to  set. 

WHITE  PLAINS,  KY.,  June  3,  1935 — Present  outlook  is 
about  60  per  cent.  Rain  has  prevented  us  getting  ground  ready. 
Plants  getting  too  large. 

LOWRY,  VA.,  June  2,  1935 — Noticed  your  paper  quoting 
market  on  2’s  tomatoes  softening  on  account  of  heavy  packing 
in  Florida.  We  just  finished  and  are  home.  Had  about  60  per 
cent  of  a  pack  there  and  practically  all  goods  sold  and  moved 
out.  Our  crops  here  in  Virginia  are  about  normal.  Some 
shortage  of  plants.  Do  not  be  misled  on  Florida  packs. 


BARRON  CREEK,  TENN.,  June  3,  1935 — Conditions  about 
normal. 

BROSIUS,  W.  VA.,  June  3,  1935— Will  be  two  weeks  late 
getting  set.  No  plants  yet.  Looks  like  about  10  per  cent 
increase  in  acreage. 

CORN 

WARRENSBURG,  ILL.,  May  28,  1935— We  desire  to  com¬ 
mend  your  progressive  policy  of  reporting  weather  and  plant¬ 
ing  conditions  as  relates  to  canning  crops.  We  report  for  South 
Central  Illinois.  Since  May  1st  have  had  continued  rains — over 
6  inches  of  rainfall  —  making  farming  operations  impossible. 
Small  acreage  of  sweet  corn  planted  last  days  of  April;  over 
half  of  it  will  have  to  be  replanted.  Began  planting  again 
Saturday,  May  25th,  but  heavy  rain  Sunday  night  and  Monday 
will  again  delay  planting  indefinitely.  Planting  is  four  weeks 
late  compared  with  normal.  It  is  unnecessary  to  make  a  dia¬ 
gram  to  reveal  what  this  means. 

NEW  HOLSTEIN,  WIS.,  May  31,  1935  —  Have  planted  a 
small  acreage. 

NORTH  FREEDOM,  WIS.,  May  27,  1935— Have  started  to 
plant,  which  is  very  late  on  account  of  the  cold  and  wet  spring. 

REEDSBURG,  WIS.,  May  28,  1935 — Just  started  planting. 
Conditions  good,  although  we  are  in  danger  of  frost. 

BEANS 

LAUREL,  MISS.,  May  28,  1935 — Stringless:  Planted  same 
acreage  as  last  year  but  adverse  weather  conditions  have  af¬ 
fected  the  crop  and  we  do  not  expect  to  get  more  than  two- 
thirds  of  a  normal  pack.  Last  spring  we  packed  51,000  cases; 
this  year  will  be  between  35,000  to  40,000  at  the  most. 

NEW  HOLSTEIN,  WIS.,  May  31,  1935 — Limas:  Acreage  is 
contracted  and  will  start  planting  tomorrow.  30  per  cent  in¬ 
crease  in  acreage.  Looks  like  a  cool  season  for  beans,  which  is 
very  likely  to  lead  us  into  difficulty  with  fall  frosts. 

PIMIENTOS 

BRADLEY,  GA.,  May  29,  1935 — At  the  present  time  we  are 
experiencing  some  dry  weather.  However,  we  do  not  know  as 
yet  whether  it  is  sufficient  to  effect  our  crop.  Acreage  is  slight¬ 
ly  above  normal,  and  yet  we  do  not  anticipate  any  surplus  since 
the  1935  pack  will  come  in  on  a  clean  market. 

SPINACH 

LAUREL,  MISS.,  May  28,  1935 — Pack  is  completed;  more 
than  last  year.  This  district  as  a  whole,  however,  packed  less. 

TURNIP  GREENS 

LAUREL,  MISS.,  May  28,  1935 — Pack  was  larger  than  last 
year. 

FRUIT 

LOVELAND,  COLO.,  June  3,  1935 — Cherries:  Many  of  the 
old  trees  have  died  on  account  of  drought  the  last  two  years, 
but  some  young  orchards  are  coming  into  bearing.  It  is  esti¬ 
mated  we  will  have  between  50  and  60  per  cent  of  a  normal 
crop.  We  have  had  a  very  rainy  period  while  cherries  were  in 
bloom,  and  some  think  the  setting  of  fruit  will  be  light  in  con¬ 
sequence. 

Gooseberries :  Prospects  are  about  80  per  cent  of  normal  yield. 
Apples :  About  80  per  cent  of  normal  yield. 
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PHILLIPS  SALES  COMPANY,  Inc. 

Brokers  and!  Commission 

Ganmd  and  Gannen  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND,  U.  S.  A. 


MORRAL  BROTHERS 

MORRAL,  OHIO 

Manufacturers  of 

THE  MORRAL  CORN  HUSKER 
Either  single  or  double 
THE  MORRAL  CORN  CUTTER 
Either  Single  or  Double  Cut 
THE  MORRAL  COMBINATION 
CORN  CUTTER 
For  whole  grain  or  cream  style  corn 
THE  MORRAL  LABELING  MACHINE 
and  other  machinery 


PA  TENTED 


Write  for  Catalogue  and  further  particulars 

MORRAL  BROTHERS,  Mortal,  Ohio 


PATENTED 


BROWN  BOGGS  CO.,  Ltd. 
Hamilton,  Ont., 

Sole  Agents  for  Canada 


PULP  and  JUICE  FILLER 


TOMATO  JUICE 
TOMATO  PULP 
SYRUPS,  ETC. 

^1  J  without  any  spill! 

SIMPLE  -  ACCURATE  -  SANITARY 

Any  size  can  —  any  Capacity 
Built  in  Six  -  Nine  and  Twelve  Valve  Sizes 

BERLIN  CHAPMAN  CO.  BERLIN,  WIS. 

RUNnUPNAN 


CANBONG^  MACHINEKT 
J^Skt^adtor^CompMeCcmainqrttmr 


MODERN 

GAMSE 


GAMSE  LITHOGRAPHING  CD. 

I.  ■  —  I  -  I  M  C.  — — — — — 

Herman  Eamse .  PrEs+. 
419-^21  E. Lombard  St. 
BALTIMORE.MD. 

Phones — Plaza  fS^S-fS-P’S 
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'GRAMS  of  INTEREST 


O,  H.  HANSEN  DEAD.  It  was  with  deepest  regret  that  we 
learned  of  the  death  of  Mr.  O.  H.  Hansen  at  Cedarburg,  Wis¬ 
consin,  on  the  morning  of  June  4th,  caused  by  lung  tumor. 
Funeral  was  held  on  Thursday  at  Cedarburg  with  burial  at 
Manistee,  Michigan.  Mr.  Hansen  was  president  of  that  fine 
canning  machinery  house  of  Hansen  Canning  Machinery  Cor¬ 
poration,  Cedarburg,  and  was  responsible  for  the  development 
of  many  of  the  machines  so  well  known  to  this  industry.  His 
firm  has  suffered  a  great  loss  and  his  many  canner  friends  will 
learn  of  his  death  with  sincere  regret. 

GUAVA  JELLY,  from  guaves  which  grow  wild  in  the  Ha¬ 
waiian  Islands,  promises  to  become  much  more  plentiful  in  main¬ 
land  markets  as  the  result  of  new  arrangements  for  production. 
A  process  has  been  developed  whereby  the  fruit  juice  is  being 
canned  and  shipped  to  jelly  manufacturers  in  other  parts  of 
the  United  States.  The  new  enterprise  eliminates  the  necessity 
of  shipping  glass  containers  both  ways,  thus  cutting  down  costs 
materially. 

TRAVERSE  CITY  (Mich.)  Canning  Company’s  Board  of 
Directors  has  promoted  former  superintendent  James  Lyman  to 
the  general  managership  filling  the  vacancy  made  by  the  death 
of  C.  P.  Lardie  recently.  Miss  Dorothy  Lardie  was  elected 
secretary-treasurer  and  a  member  of  the  Board.  The  company 
is  expanding  its  bean  canning  operations  this  season  and  will 
also  add  tomatoes,  making  the  necessary  additions  to  its  bean 
canning  plant  to  accommodate  new  equipment. 

IN  AN  EFFORT  to  reinstate  the  cultivation  of  taro,  from 
which  poi,  the  staple  food  of  native  Hawaiians  is  made,  the 
Hawaiian  Pineapple  Company  is  experimenting  with  its  cultiva¬ 
tion  on  some  of  its  pineapple  acreage.  The  demand  for  poi  is 
increasing,  owing  to  its  value  as  a  diet  for  invalids  and  children. 
Some  is  marketed  in  the  canned  form  and  is  to  be  had  in  San 
Francisco  shops. 

THE  BOARD  OF  DIRECTORS  of  Canners  League  of  Cali¬ 
fornia  passed  a  resolution  endorsing  Canners  Code  minimum 
wage  provisions  and  hours  of  work,  urging  its  membership  and 
all  other  canners  to  abide  by  these  provisions.  Along  California 
Street,  San  Francisco’s  canning  center,  sentiment  now  favors 
NRA,  and  those  who  complained  most  are  now  most  ardent  in 
their  praise  of  the  venture. 

CRAMPTON  CANNERIES,  Celina,  Ohio,  have  completed 
arrangements  to  take  over  canneries  at  Plain  City,  Milford 
Center  and  West  Jefferson,  Ohio,  making  the  company  now  one 
of  the  largest  operating  in  the  State.  H.  F.  Krimendahl,  presi¬ 
dent  of  the  company,  is  now  serving  as  president  of  the  Ohio 
Canners  Association. 

ASSOCIATION  OF  NEW  YORK  STATE  CANNERS,  INC., 
in  a  special  meeting  June  3rd,  unanimously  voted  the  continu¬ 
ance  of  the  minimum  wage  provisions  of  the  Code.  Because  of 
this  special  meeting  the  one  contemplated  for  June  14th  has 
been  abandoned.  However,  canners  will  meet  on  June  12th  to 
make  a  pilgrimage  of  about  one  hundred  miles  to  inspect  various 
field  experiments  with  canning  crops  conducted  by  the  State 
Experiment  Station.  Canners  will  assemble  at  Geneva  at  10 
A.M.  E.S.T.  for  the  trip. 

PLANS  ARE  BEING  CONSIDERED  for  the  reopening  of 
the  cannery  of  Tulare  Packing  Company  at  Tulare,  California, 
this  year.  Fruits  would  be  handled. 


HAVENS-SEMAIRA  CANNING  CORPORATION,  Camp¬ 
bell,  California,  packers  of  canned  fruits  and  vegetables  have 
appointed  the  firm  of  Harcourt,  Greene  Company,  San  Fran¬ 
cisco,  as  their  exclusive  Domestic  and  Export  Sales  Directors. 

PACKING  OF  APRICOTS  at  the  plant  of  the  United  Pack¬ 
ing  Corporation,  Porterville,  California,  is  expected  to  get  under 
way  about  June  14th.  J.  H.  Kuehne,  superintendent,  has  ar¬ 
ranged  for  a  larger  output  than  last  year.  The  spinach  packing 
machinery  removed  from  the  plant  last  season  is  expected  to 
be  returned,  the  spinach  produced  here  having  been  found  to 
be  of  exceptionally  fine  quality. 

THE  INJURIES  RECEIVED  by  O.  L.  Teagarden,  president 
of  J.  Weller  Company,  Oak  Harbor,  Ohio,  on  May  21st,  who 
with  his  family  was  injured  in  an  auto  accident  near  Hancock, 
Maryland,  are  not  as  serious  as  first  thought.  Mr.  Teagarden 
suffered  two  broken  ribs  and  severe  cuts  about  the  eye,  but  will 
not  lose  his  sight.  Mrs.  Teagarden  is  still  confined  to  the  Alle¬ 
gheny  Hospital  at  Cumberland,  Maryland. 

WATKINS  FRUIT  MACHINERY  COMPANY  has  been  in¬ 
corporated  at  San  Francisco,  California,  with  a  capital  stock 
of  $60,000  by  A.  D.  Graupner  and  E.  L.  Witt. 

PHILLIPS  PACKING  COMPANY,  Cambridge,  Maryland, 
producers  of  “Phillips  Delicious’’  brand  of  canned  foods,  are 
holding  an  Air  Mail  Convention  of  their  sales  representatives 
and  distributors  in  an  effort  to  gain  an  increase  of  one  million 
cases  over  and  above  the  volume  enjoyed  in  June,  1934,  in 
celebration  of  their  Third-of-a-century  Anniversary.  In  the 
first  Air-Mail  Convention  brief,  appeared  statements  by  Gov¬ 
ernor  Harry  W.  Nice,  of  Maryland,  offering  his  greetings  and 
best  wishes;  Mayor  of  Cambridge,  Charles  E.  Brohawn,  ex¬ 
tended  his  hearty  greeting;  Colonel  Albanus  Phillips  his  hearty 
welcome  and  words  of  encouragement;  An  explanation  of  the 
purpose  of  the  convention  from  Albanus  Phillips,  Jr.,  vice- 
president  and  director  of  sales;  A  message  from  Theodore 
Phillips,  vice-presilent  and  director  of  advertising;  A  plea 
from  the  main  office  staff  to  attain  the  goal  in  tribute  to  Colonel 
Phillips  and  other  executives  of  the  company  on  its  Third-of-a- 
century  Anniversary.  The  Convention  continues  each  day  with 
new  material  being  received.  Two  separate  newspaper  cam¬ 
paigns  are  being  conducted  to  help  attain  the  mark;  one  in  the 
Metropolitan  New  York  field  and  another  in  the  National  field. 
Mr.  Theodore  Phillips  justly  feels  very  proud  that  one  of  each 
of  these  advertisements  was  selected  by  American  Newspaper 
Publishers  Association  for  reproduction  in  a  brochure,  being  the 
only  piece  of  canned  foods  publicity  selected. 

DALLAS  H.  GRAY  has  been  appointed  temporary  trustee  in 
bankruptcy  for  the  Oakland  Packing  Company,  fruit  and  vege¬ 
table  canners  of  Oakland  and  Stockton,  California. 

THE  MARSHFIELD  CANNING  COMPANY  of  Marshfield, 
Wisconsin,  recently  severed  its  connection  with  the  Oconomowoc 
Canning  Company.  Mr.  R.  P.  Binzel  and  Mr.  Emil  Umhoefer 
now  have  complete  charge  of  the  Marshfield  Canning  Company. 

CLYDE  KRAUT  COMPANY,  Clyde,  Ohio,  have  issued  a 
neatly  printed  folder  giving  the  advantages  of  and  usages  for 
their  “Silver  Fleece”  Sauer  Kraut  Juice,  and  judging  by  its 
interesting  contents  there  is  no  wonder  it  “makes  people  smile.” 
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BETTER  PROFITS 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  t/our  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


CANNER  in  Wisconsin  writes: 

“I  haven’t  a  very  large  pack  of  peas,  I  want  to  sell 
all  I  can  from  year  to  year  under  my  own  label  but  I 
can’t  do  the  things  other  larger  canners  go  in  for.  I  have 
noticed  in  the  trade  papers  an  advertisement,  by  a  line 
packer,  of  window  display  material  to  be  supplied  to  dealers, 
and  I  am  frank  to  say  I  can’t  even  buy  and  pay  for  such  ads 
as  this  canner  runs  to  advertise  his  advertising,  to  say  noth¬ 
ing  of  furnishing  any  such  elaborate  advertising  material. 
There  does  not  seem  to  be  much  I  can  do,  but  I’d  like  to  do 
a  little  each  year  toward  getting  more  housewives  inter¬ 
ested  in  my  product,  and  more  when  increases  in  business 
and  volume  warrant.” 

Well,  I  happened  last  week  to  be  handed  a  booklet 
in  which  was  pictured  the  store  in  which  John  H. 
Patterson,  the  founder  of  the  National  Cash  Register 
Company,  used  one  of  the  first  cash  registers.  This 
was  located  in  a  small  town  in  Ohio.  The  town  is 
still  there,  not  much  larger — indeed,  if  it  is  as  large, 
as  when  Mr.  Patterson  first  used  a  great  invention 
and  moved  on  to  the  imposing  group  of  buildings  that 
today  house  part  of  the  activities  of  this  great  concern. 
Vaudeville  artists  for  years  have  told  about  knowing 
H.  J.  Heinz  when  Mr.  Heinz  had  only  one  pickle.  Gail 
Borden  did  not  at  first  attempt  to  condense  milk  for 
infant  feeding,  he  was  on  the  trail  of  a  method  for 
preserving  another  food  stuff,  used  his  process  or  an 
adaptation  of  it  for  canning  and  preserving  berries 
for  the  soldiers  in  the  Civil  War,  and  eventually  started 
the  small  business  which  in  turn  developed  into  one 
of  the  largest  food  companies  in  the  world. 

None  of  the  men  I  have  mentioned  had  any  particu¬ 
lar  financial  backing  in  the  beginning;  in  fact,  the 
most,  if  not  all,  had  hard  going  during  the  first  years 
of  their  business  life.  I  can’t  imagine  any  one  of  them 
spending  large  sums  in  advertising  of  any  sort.  Not 
even  the  kind  of  advertising  our  friend  in  Wisconsin 
intimates  he  would  willingly  attempt.  Still,  they  all 
had  vision,  and  a  fine  idea  of  what  consumer-demand 
for  their  product  would  eventually  do  toward  estab¬ 
lishing  their  growing  business  on  a  profitable  footing. 
All  firms  mentioned  and  hundreds  of  others  are 
monuments  today  to  what  the  expansion  of  an  adver¬ 
tising  program  will  do  toward  increasing  sales  and 
profits  if  the  article  advertised  has  high  quality,  and 
if  fairly  priced  to  all  branches  of  the  trade. 

Fortunately,  no  one  need  hesitate  about  engaging 
now  in  the  sales  promotion  of  a  line  of  canned  foods 
by  means  of  advertising,  because  there  was  never  a 
time  before  when  so  much  advertising  could  be  done 
at  such  a  comparatively  low  cost  after  possible  sales 


outlets  are  considered.  There  was  never  a  time  when 
so  much  advice,  sound  and  sane,  was  available  to  the 
untrained  advertising  man. 

It  is  true  that  large  companies  are  ready  to  supply 
elaborate  advertising  material  and  sales  helps  to  all 
who  will  use  them,  but  fortunately  for  the  so-called 
little  fellow  in  the  same  industry,  every  one  has  or  can 
obtain  their  friends.  The  smaller  canner  should  be 
able  to  supply  some  advertising  help  or  sales  service 
that  the  big  canner  has  overlooked  or  feels  to  be  too 
small  to  bother  with.  Frankly,  large  companies,  well 
fixed  financially,  are  letting  much  business  slip  away 
from  them  because  they  have  no  idea  of  how  highly 
distributors  regard  helps  such  as  our  writer  has  de¬ 
scribed.  And  others,  not  nearly  as  elaborate  or  expen¬ 
sive  are  welcomed,  too,  by  a  large  number  of  cus¬ 
tomers.  Wholesale  grocers  are  becoming  more  and 
more  alive  to  the  trade-building  possibilities  of  store 
advertising  material,  and  are  arranging  to  supply  it 
to  their  customers  even  if  they  are  not  sponsoring  at 
headquarters  a  voluntary  advertising  group.  The  small 
canner  can  fit  nicely  into  such  a  picture  even  if  his  so- 
called  advertising  appropriation  be  limited. 

Window  display  material  is  well  worked  anyway, 
it’s  not  anything  new  and  those  who  supply  it  are 
simply  doing  what  someone  else  has  done  before  and 
others  will  do  again. 

If  our  pea  canner  has  not  been  doing  advertising  of 
any  sort  in  retail  stores  there  are  a  number  of  ways 
in  which  he  can  get  his  advertising  feet  wet,  and  still 
not  spend  much  money  in  comparison  to  the  returns 
he  will  receive  in  increased  sales. 

Every  retail  dealer  displays  his  merchandise  if  he 
continues  long  in  business  at  a  profit.  If  it  is  not  dis¬ 
played  it  may  be  sold  at  a  low  price  during  a  week-end 
or  special  event  sale,  but  usually  the  mass  display  of 
merchandise  in  any  paying  store  is  on  articles  or  items 
priced  at  a  mark  up  sufficient  to  carry  their  portion 
of  the  store  overhead  and  a  profit,  to  make  up  for 
loss  of  items  priced  low  enough  to  attract  customer 
to  the  store  during  special  or  week-end  sales.  Instead 
of  supplying  window  display  streamers  or  worrying 
because  one  can’t  furnish  them,  why  not  have  a  lot  of 
X  514  inch  price  cards  made  up  and  put  three  or 
four  in  every  third  case  of  goods  when  packed  ? 

Then  have  your  local  printer  get  up  a  broadside 
telling  about  the  effectiveness  of  mass  display,  tell  the 
reader  of  this  bulletin  or  dodger  how  they  can  quickly 
make  a  mass  display  or  several  and  emphasize  the 
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importance  of  price  card  display  on  the  merchandise 
when  shown.  Your  price  cards  will  accompany  the 
broadside  in  many  cases,  in  others  you  may  simply 
pack  the  broadside  on  the  top  of  the  cans  after  the 
case  is  filled  and  mention  in  it  that  you  have  price 
cards  all  ready  to  be  filled  in  with  the  retail  price  set 
by  the  dealer,  and  offer  to  send  a  reasonable  supply  to 
anyone  interested  enough  to  write  for  them.  Some 
canners  of  pet  food  have  a  shelf  strip  reading  “Pet 
Supply  Department”  or  something  like  it,  and  include 
with  each  case  a  short  broadside  telling  how  the  dealer 
may  quickly  install  a  pet  food  and  supply  department 
and  by  so  doing  increase  his  total  sales  of  this  class 
of  merchandise.  You  should  see  the  effective  use  which 
is  made  of  this  simple  little  shelf  strip  costing  little  or 
nothing  per  thousand.  You’d  be  equally  surprised  to 
know  the  volume  of  strained  vegetables  for  infant  feed¬ 
ing  that  is  consumed  by  each  baby  whose  mother  is 
up  to  date  enough  to  use  them.  These  are  being  seg¬ 
regated  more  and  more  in  departments  with  associ¬ 
ated  items.  Such  departments  are  marked  by  material 
supplied  by  the  packer. 

On  these  price  cards  you  will  supply,  set  the  name 
of  your  peas.  Say  you  call  them  “Goober’s  Peas.” 
Run  this  line  in  good  size  across  the  card  allowing 
space  enough  for  the  filling  in  of  the  price  of  a  can 
or  a  dozen.  On  some  of  the  cards  run  the  legend, 
“Fine  to  serve  with  steak,”  “This  is  a  party  pea,” 
“Heat  and  Cream.”  A  lot  of  other  sales  slogans  will 
occur  to  you  when  you  set  your  mind  to  discovering 


them.  Mention  these  selling  aids  too,  in  your  broad¬ 
side  to  be  packed  in  the  cases.  If  you  have  been  suc¬ 
cessful  in  persuading  local  retail  grocers  to  build 
mass  displays  of  your  peas,  and  use  your  price  and 
sales  slogan  cards,  have  pictures  taken  of  these  dis¬ 
plays  and  use  the  pictures  in  the  broadside  telling 
about  the  sales  helps  you  are  furnishing. 

At  present,  advertising  trends  in  promoting  the 
sale  of  foods  run  heavily  toward  the  receipe  idea. 
Take  advantage  of  this  and  furnish  your  retail  trade 
with  receipe  leaflets  at  least,  telling  how  your  peas 
may  be  used  to  the  best  advantage,  how  they  are  most 
attractively  served  by  leading  housewives.  This  is 
another  minor  sales  help  not  recognized  often  enough 
by  large  packers. 

Finally,  in  your  broadside  to  the  trade  tell  and 
show  how  a  dealer  may  inexpensively  make  a  mass 
display.  The  old  idea  of  making  a  display  stand 
from  the  tops  of  four  cheese  boxes  is  a  splendid  one. 
Illustrate  one  if  you  have  room  in  the  broadside. 
You’ll  be  surprised  by  the  number  of  retail  grocers 
who  will  welcome  the  suggestion  and  act  on  it. 

Lastly,  forget  you  are  a  small  packer,  think  only 
of  how  you  can  help  your  retail  dealers  most,  at  small 
expense  on  your  part.  The  canner  who  does  this  will 
profit  most  in  increased  sales  and  profit.  If  you  need 
help  in  preparing  copy  for  the  bulletin  or  broadside, 
send  this  department  your  rough  copy  and  we’ll  put 
it  in  shape  and  return  it  within  ten  days. 

This  is  your  department,  use  it! 


With  Canned  Foods  Distributors 

The  Distributors^  Viewpoint 


OUTLAWING  UNFAIR  PRACTICES 

NDISMAYED  by  the  outlawing  of  NRA  Codes 
and  the  Supreme  Court  ruling  that  the  Federal 
Government  cannot  intervene  in  the  regulation 
of  purely  intrastate  commerce,  the  United  States 
Wholesale  Grocers’  Association  will  proceed  with  its 
attempt  to  secure  amendments  to  the  Clayton  Act 
outlawing  quantity  price  concession  abuses,  broker¬ 
age  diversion,  and  abuses  of  advertising  allowances, 
J.  H.  McLaurin,  president,  announces  this  week. 

Commenting  on  the  outlawing  of  NRA  codes,  Mr. 
McLaurin  advises:  “What  steps  the  Administration 
will  take  to  frame  a  new  National  Industrial  Recov¬ 
ery  Law  cannot  be  said  at  this  time  and  will  not  be 
known  for  several  days,  until  the  Administration  offi¬ 
cials  and  the  Attorney-General  have  studied  the  deci¬ 
sion  and  are  prepared  to  make  further  recommenda¬ 
tions  to  Congress. 

“In  the  meantime,  it  seems  very  doubtful  whether 
the  grocery  trade,  wholesale  and  retail,  can  be 
brought  under  Federal  Code  Regulation  by  any  new 
legislation.  It  is  apparent  that  retail  grocers  cannot 
be  subjected  to  a  Federal  Code,  because  their  busi¬ 


ness  is  intrastate  and  not  interstate  and  does  not 
directly  affect  interstate  commerce.  So  far  as  whole¬ 
sale  grocers  are  concerned,  it  may  be  that  part  of 
their  business  is  interstate,  but  it  does  not  seem  that 
they  can  be  brought  under  a  wage  and  hour  code  and 
further  that  they  cannot  be  put  under  fair  practice 
regulations  unless  Congress  sets  forth  what  is  unfair 
trade  practice  and  what  is  not,  beyond  what  is  al¬ 
ready  declared  to  be  unfair  trade  practice  under  the 
Federal  Trade  Commission  Act. 

“In  other  words,  the  code  set-up  as  at  present  con¬ 
stituted  for  the  wholesale  and  retail  grocery  trade  is 
at  an  end  with  no  prospect  of  the  retail  grocery  trade 
being  brought  under  code  regulations  and  serious 
doubts  about  whether  the  wholesale  grocery  trade  can 
be  brought  under  any  code  regulations  by  any  new 
Act. 

“The  anti-price  discrimination  bill  discussed  and 
approved  at  the  recent  convention  of  the  United 
States  Wholesale  Grocers’  Association,  drawn  by  our 
General  Counsel,  Mr.  H.  B.  Teegarden,  which  is  in¬ 
tended  to  amend  Section  2  of  the  Clayton  Act  so  as 


[^Continued  on  Page  26) 


PLUS  HEEKIN  PERSONAL  SERVICE 


.  .  .  and  she  prefers  canned  foods — 
thanks  to  the  fine  quality  of  foods  she 
is  able  to  buy  without  waste  or  loss  of 
goodness.  Millions  of  cans  go  out  of 
the  huge  Heekin  warehouses  and  fac¬ 
tories  each  year — delivered  to  large 
and  small  canners  when  they  need 
them.  Not  the  next  day  or  the  next 
week — ^but  when  they  are  canning.  If 
you  are  not  already  a  user  of  Heekin 
Cans  why  not  learn  what  Heekin 
Personal  Service  really  is?  THE 
HEEKIN  CAN  CO.,  Cincinnati,  Ohio. 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE — 175  gallon  steam  jacketed  copper  ket¬ 
tles,  $150.00  each,  while  they  last.  We  are  dealers  in 
canning  machinery.  Ashley  Mixon  Co.,  “Heart  of 
the  Ozarks,”  Springfield,  Mo. 


FOR  SALE — Canning  Equipment  for  factory,  farm 
and  home.  Baker  Brothers,  Muscatine,  Iowa. 


FOR  SALE— 1—15  h.  p.  D.  C.  Motor,  1100  R.  P.  M. 
Lot  of  Hangers,  Shafting,  Variable  Speed  Pulleys. 
All  in  good  condition.  Priced  for  quick  sale.  Address 
Box  A-2033  care  The  Canning  Trade. 


FOR  SALE — 3  Retorts  40  x  72  complete  with  lids 
and  weights.  E.  W.  Pickett,  Woodbine,  Md. 


FOR  SALE — Rotary  Peerless  Tomato  Washers 
Monitor  Whirlpool  Washers 
Pea  Pod  Hullers  (old  style) 

Pea  Graders 

Concrete  Mixers  -  tin  lined 
10  H.  P.  Steam  Engine 
Bucket  Elevator 
2  Zastrow  Hydraulic  Cranes 
Paddle  Washer 

2  Morral  Corn  Huskers  and  Silkers 
Write  for  prices  and  description.  Condition  good. 
Address  Box  A-2046  care  The  Canning  Trade. 


FOR  SALE — 2  Zastrow  Retorts,  40"  diameter  72" 
deep  with  process  crates  and  perforated  crate  stands. 
These  are  like  new,  only  being  used  in  three  corn 

packs,  each . $125.00 

1  Knapp  Labeling  Machine,  motor  driven,  like  new, 

for  No.  2  cans . $200.00 

1  Meyers  Self  Oiling  Bull  Dozer  Pump  No.  V913M 

with  1  H.  P.  motor  attached . $95.00 

1  Meyers  Self  Oiling  Bull  Dozer  Pump  No.  931M 

belt  driven . $65.00 

1  Century  Motor,  A-C  current  3  H.  P . $30.00 

All  f.  o.  b.  cars  Lewiston,  Maine.  Heart  of  Maine 
Packing  Co.,  Inc.,  Lewiston,  Me. 


FOR  SALE — 12  upright  %  inch  connection  flexible 
coupling  Tagliabue  Retort  Thermometers  range  170 
to  270.  Have  all  been  tested  and  guaranteed  as  good 
as  new.  Only  reason  for  selling  is  we  have  installed 
reclining  thermometers.  Fuhremann  Canning  Co., 
Appleton,  Wis. 


FOR  SALE — 1  Motor  driven  Burt  Labeling  Machine 
for  No.  2  cans  A-1  condition. 

1  Knapp  Boxer  No.  2  cans,  good  condition. 

25  Feet  Sprague-Sells  six  inch  Spiral  Conveyor, 
complete  with  galvanized  iron  box  with  cover.  To  be 
used  under  corn  cutters. 

1  Climax  Automatic  Pea  Scales. 

1  Rotary  Corn  and  Pea  Washer  with  Spiral  in  drum. 

1  International  Time  Clock,  fully  automatic,  200 
numbers. 

2  Shaker  Pea  Washers. 

3  Huntley  Viner  Shed  Pea  Cleaners. 

1  Small  Air  Compressor,  new. 

2  15  H.  P.  A-C  Motors. 

5  Triumph  Apple  Parers. 

2  John  E.  Smith  Cabbage  Corers. 

1  John  E.  Smith  Kraut  Cutter. 

1  Anderson  Cuber  and  Dicer. 

Address  Box  A-2048  care  The  Canning  Trade. 


WANTED  — MACHINERY 


WANTED — Duplex  Pulper.  Must  be  in  good  condi¬ 
tion.  Reply  immediately  with  full  details.  Address 
Box  A-2049  care  The  Canning  Trade. 


WANTED — Used  Anderson-Barngrover  or  Wonder 
Cooker  for  No.  10  cans.  Must  be  in  good  condition 
and  have  capacity  of  at  least  240  cans.  Give  full  de¬ 
tails  as  to  age,  condition,  where  located  and  lowest 
cash  price.  Address  Box  A-2050  care  The  Canning 
Trade. 


WANTED — Langsenkamp  Chili  Sauce  Machine. 
One  set  Kook-More  Koils.  Address  Box  A-2052  care 
The  Canning  Trade. 


FOR  SALE— FACTORIES 


FOR  SALE — Cannery  located  in  Central  Delaware. 
Suitable  for  canning  tomatoes,  Tomato  Pulp  and  Apple 
Butter.  Industrial  Lease  Dept.,  The  Great  A.  &  P. 
Tea  Co.,  420  Lexington  Ave.,  New  York  City. 


FOR  SALE  — PLANTS 


FOR  SALE — Millions  of  Cabbage  Plants;  Wake¬ 
fields,  Flatdutch,  Copenhagen,  Ballhead,  Allseason, 
Savoy;  1,000  $1.00,  10,000  $8.00.  Tomato  1,000  $1.00. 
Cauliflower  1,000  $3.00.  Potato,  Pepper  1,000  $2.00. 
Satisfaction  guaranteed.  Fairview  Plant  Farm, 
Franklin,  Va. 
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FOR  SALE  — SEED 


FOR  SALE — Seed  Beans.  30  bushels  Asgro  String¬ 
less  Green  Pod.  100  bushels  Rogers’  Giant  Stringless 
Green  Pod.  Choice  stock  ready  for  prompt  shipment. 
D.  E.  Winebrenner  Co.,  Hanover,  Pa. 


FOR  SALE — 1500  lbs.  choice  hand  tipped,  butted 
and  sorted  Narrow  Grain  Seed  Corn,  1934  grown. 
C.  W.  Swaim  Canning  Co.,  Sabina,  Ohio. 


HELP  WANTED 


WANTED — Experienced  man  to  operate  cannery  in  Mary¬ 
land  on  tomatoes,  apples,  Kraut  and  stringless  beans.  State 
experience  and  salary  expected.  Address  Box  B-2035  care 
The  Canning  Trade. 


WANTED — Thoroughly  experienced  Jelly  and  Preserve  Cook. 
State  age  and  all  particulars  of  past  experience.  Address  Box 
B-2038  care  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — By  Factory  Superintendent.  Have 
had  15  years  experience  canning  corn,  beans  and  apples.  Can 
furnish  best  of  references  as  to  ability  and  character.  Age  38. 
Will  go  anywhere.  Would  consider  some  other  position  packing 
other  products,  if  chance  for  advancement.  Address  Box  B-2014 
care  The  Canning  Trade. 


POSITION  WANTED — By  Factory  Superintendent  who  has 
had  wide  experience  packing  a  general  vegetable  line.  Excel- 


Quality 


PURE  FOOD  PRODUCTS 

Packed  By 

W.  F.  ASSAU  CANNING  CO. 
Baltimore,  Md. 

August  16th,  1934. 

The  Sinclair-Scott  Co., 

Baltimore,  Maryland 

Gentlemen : 

Now  that  the  Pea  season  is  over  we  want  to  stop  a  minute 
or  two  to  thank  you  for  persuading  us  to  buy  one  of  your 
Hydro-Pea  Graders. 

The  capacity  of  this  machine  is  way  beyond  our  expecta¬ 
tions.  It  took  care  of  240  acres  and  we  believe  it  could  have 
taken  care  of  another  hundred  acres.  You  know  this  year  we 
had  a  crop  averaging  2600  lbs.  to  the  acre.  The  work  it  does  is 
perfect  and  it  is  so  easy  to  keep  in  order  and  keep  clean  that 
we  are  now  wondering  how  we  ever  got  along  without  one. 

W.e  are  now  using  this  machine  on  Lima  Beans.  If  you  have 
anyone  who  would  like  to  see  the  machine  in  operation,  bring 
them  around. 

Yours  very  truly, 

W.  F.  ASSAU  CANNING  CO. 

HI/MOB  HARRY  IMWOLD 


You  too,  will  get  better  quality  results  from  use  of 

The  Hydro-Geared  Grader. 

THE  SINCLAIR  SCOH  CO.,  Baltimore,  Md. 


lent  mechanic  and  good  producer.  Prefer  yearly  basis.  Address 
Box  B-2022  care  The  Canning  Trade. 


POSITION  WANTED — By  a  practical  jam,  jelly  and  pre¬ 
serve  cook.  Address  Box  B-2025  care  The  Canning  Trade. 


POSITION  WANTED — Cannery  Superintendent  at  present 
employed  in  one  of  the  larg:est  canneries  in  the  South  would 
like  to  locate  in  the  Northeast  or  California.  Over  15  years 
experience  in  the  organization,  building  and  operation  of  both 
vegetable  and  seafood  plants.  Address  Box  B-2045  care  The 
Canning  Trade. 


POSITION  WANTED — Young  man  25  years  of  age  seeking 
an  opportunity  to  learn  the  canned  foods  business  from  the 
bottom  up.  Will  work  for  small  wage  or  bear  own  expenses 
while  learning.  Reliable,  ambitious,  college  education.  Good 
references.  Address  Box  B-2051  care  The  Canning  Trade. 


Retorts,  Process 
Kettles,  Grates, 
Cranes,  Exhaust¬ 
ers,  Tomato  Scald - 
ers  and  Washers, 
Pineapple  machin¬ 
ery. 

ZASTROW  MACHINE 
COMPANY,  INC. 

FOOT  OF  THAMES  ST. 

BALTIMORE.  MD. 
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SEEDS 


Do  you  need  any  of  the  following  ? 

Short  Prolific  Pickle  Tender  Green  Beans 

Landreth  Stringless  Green  Pod  Beans  Pumpkin,  Squash 
Full  Measure  Beans  Bloomsdale  Spinach 

or  other  seeds  for  Spring,  Summer  or  Fall  planting?  If  so, 
write  us  and  let  us  quote  you. 

D.  LANDRETH  SEED  COMPANY,  Bristol,  pa. 


BUSINESS  ESTABLISHED  1784 


151  YEARS  IN  BUSINESS 


COLONIAL  BOV  COPYNIBHTBD 


The  Kyler  LABELER  and  BOXER 


For  economical,  hish  quality  production,  KYLER  LABELING 
and  BOXING  MACHINES  are  without  equal.  Their  initial 
low  cost,  dependable  operation  and  freedom  from  repairs  make 
them  the  most  proPitable  machines  of  this  type  ever  built. 
KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout, 
with  working  parts  that  are  strong,  simple  and  accurate. 


Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 


Domestic  Distributors — A.  K.  Robins  &  Company,  Inc.,  Baltimore,  Md. ;  Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. ;  J.  L.  Ferguson  Company,  Joliet, 
Illinois ;  Berlin  Chapman  Company,  Berlin,  Wisconsin ;  Bellingham  Chain  &  Forge  Co.,  South  Bellingham,  Wash. ;  Emmons  &  Gallagher,  Oakland’, 
California.  Canadian  Distributor — ^The  Brown  Boggs  Foundry  &  Machine  Co.,  Ltd.,  Hamilton,  Canada.  Ateliers  de  Construction  EL  Leclu’yse,  S.  A.', 
Antwerp,  Belgium,  Manufacturers  for  Continental  Elurope. 


THE  1935  DIRECTORY  OF  CANNERS 


Will  soon  be  ready. 


Enter  your  order  now  for  the  26th  edition.  Compiled  by  the  National  Cannera  Aaaociation, 
from  Statistical  Reports  and  such  other  reliable  data. 


Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 


National  Canners  Association, 


1739  H.  St.,  N.  W.  Washington,  D.  C. 


PERSONAL  CHECKS  ACCEPTED 


FOUR  TYPES 


FOUR  PRICES 


%  Field  Hamper 
20  quarts 


Tomato  Field  Baskets 

Progressive  canners  everywhere  use  f  baskets  instead  of 
old  fashion  field  crates  because  they  save  time,  labor,  space 
and  money.  Tomatoes  keep  longer  in  Baskets  because  of 
thorough  ventilation.  We  are  the  largest  manufacturers 
in  the  U.  S. 

Write  us  for  prices. 

PLANTERS  MANUFACTURING  CO.,  Inc. 

PORTSMOUTH,  VIRGINIA 


June  10, 19SS 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

So  Far  a  Very  Good  Crop  Year — Coming  Months  Are  the 
Important  Ones — Packs  Are  Made  From  Yields,  Not  From 
Acreages  —  Splendid  Pea  Quality  —  Florida  Tomato  Pack  All 
Sold — Quality  Must  Be  the  Safety-Valve. 

CROPS — The  entire  canned  foods  market  is  not 
only  hesitant  about  laying  in  more  goods  than 
immediate  demands  call  for,  due  largely  to  the 
confusion  which  still  prevails  over  the  Codes  mix-up, 
and  the  belief  held  by  some  that  the  bright  outlook 
in  the  canned  foods  world  has  been  somewhat  dimmed 
thereby,  but  Old  Dame  Nature  is  also  causing  them 
to  hesitate.  Whereas  last  season  drought  was  preva¬ 
lent  in  many  of  the  heavy  canning  regions,  this  year 
growing  conditions  look  very  promising.  This,  com¬ 
ing  on  top  of  known  increased  acreages,  leads  many 
buyers  to  hope,  if  they  do  not  believe,  that  lower 
prices  will  be  seen.  And  the  market  trembles  at  the 
thought  of  any  break  in  prices.  That  is  not  peculiar 
to  our  industry;  it  exists  in  every  line.  And  any 
break  in  prices,  in  any  line,  causes  other  buyers  to 
stop,  look  and  listen. 

There  is  nothing  definite  on  which  to  base  expecta¬ 
tions  of  lower  prices  on  canned  foods,  despite  favor¬ 
able  crop  outlooks,  first  because  the  amount  of  fu¬ 
tures  sold  is  such  as  to  act  as  a  controlling  feature. 
The  canners  who  sold  those  futures  have  made  con¬ 
tracts  for  the  crops  at  definite  prices,  and  everyone 
knows  that  the  growers  do  not  intend  to  sell  their 
crops,  whether  contracted  or  not,  at  a  price  which 
does  not  mean  a  profit.  To  expect  any  reduction  in 
contract  prices  is  ridiculous,  of  course.  Likewise 
these  canners  have  bought  the  cans  and  supplies,  and 
the  only  thing  on  which  they  might  save  a  few  pen¬ 
nies  would  be  on  labor.  There  may  be  some  little  of 
this  wage  rate  cutting,  but  the  vast  majority  of  can¬ 
ners  do  not  intend  to  cut  rates,  nor  to  increase  the 
hours;  especially  is  this  true  with  the  mass  of  the 
larger  or  better  canners  who  produce  upwards  of  90 
per  cent  of  the  total  output.  So  the  chance  for  lower 
prices  is  very  slim,  and  then  only  among  canners  who 
are  small  producers  and  not  wholly  dependable. 

In  line  with  this  must  be  considered  the  exception¬ 
ally  well  cleaned  up  condition  of  spots.  Never  before 
has  the  market  been  in  such  splendid  shape  to  play 


into  the  hands  of  the  canners,  especially  this  Fall  on 
such  spots  as  they  may  have  after  futures  have  been 
delivered.  The  canners  can  now  afford  to  rest  on 
the  futures  they  have  sold,  and  to  gamble,  if  you 
choose  to  consider  it  such,  with  the  surplus  or  spots 
of  the  1935  packs. 

The  crops  have  not  yet  been  made.  Planting  has 
been  delayed  in  most  sections  and  is  running  on  an 
average,  two  weeks  late.  While  there  is  abundant 
moisture  at  present,  it  is  a  fact,  generally  noted,  that 
the  ground  seems  to  dry  out  more  quickly  than  usual, 
and  become  as  hard  as  cement  in  a  few  days.  If  we 
have  used  up  the  normal  supply  of  moisture  to  date, 
and  the  remaining  months  are  to  be  short  on  rain, 
trouble  will  rapidly  follow.  We  certainly  have  not 
yet  had  any  considerable  supply  of  the  heat  scheduled 
for  this  year,  and  so  it  is  easily  possible  we  may  get 
the  heat  in  great  lumps,  as  it  were.  If  we  do,  and 
no  rains,  those  two  weeks  lost  will  collect  heavily  in 
damaged  yields.  Canners  and  buyers  should  remem¬ 
ber  that  it  is  only  the  yields  which  make  packs,  not 
acreages.  Almost  the  entire  growing  season  is  yet  in 
front  of  us.  A  canner  would  be  foolish  to  sell  more 
futures  at  lower  prices;  and  no  man  has  any  call  to 
part  with  what  spot  goods  he  has  except  at  full 
prices. 

PEAS — This  cool,  wet  weather  has  made  a  very 
high  quality  pea  crop  and  pack  to  date.  They  never 
were  better ;  but  the  yield  per  acre  is  short  of  former 
years,  though  some  of  this  is  due  to  cutting  them 
young  to  get  quality  in  the  can.  Such  new  packed 
peas  as  have  gone  to  market  have  met  high  approval. 
For  the  second  year  in  succession  this  Tri-State  re¬ 
gion  has  come  through  with  a  good  pea  pack  of  very 
good  quality.  Spot  pea  prices,  new  pack,  are  hold¬ 
ing  well. 

Tomato  growers  have  been  having  trouble  in  get¬ 
ting  the  acreage  set.  But  the  past  week  has  shown 
much  improvement  in  this  respect. 

The  rumor  that  Florida  would  break  the  tomato 
market  with  its  early  pack  has  petered  out.  There 
never  was  any  foundation  for  it.  Florida  got  only 
about  60  per  cent  of  a  normal  pack,  and  the  hunger 
of  the  market  is  shown  by  the  fact  that  they  have 
moved  the  entire  pack.  So  the  little  weakness  in  can¬ 
ned  tomatoes,  caused  by  this  rumor,  has  passed  off 
and  spot  tomatoes  are  once  more  very  strong.  And 
they  are  very  moderate  in  price,  considering  the  vis¬ 
ible  supply  and  the  conditions.  They  might  very 
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easily  be  10c  to  15c  per  dozen  higher  than  they  are. 
Not  that  we  want  to  see  a  run-away  market.  But  if 
ever  there  was  a  good  setting  for  record-high  prices, 
it  is  right  now. 

Corn  is  slow  in  going  into  the  ground,  and  the  mar¬ 
ket  on  canned  corn  is  very  firm.  Demand  quiet. 

Some  new  fruit  prices  are  quoted  out  of  California, 
on  about  last  year’s  basis. 

Kraut  packers  believe  the  bottom  has  been  reached 
on  canned  kraut.  A  well  known  New  York  State 
kraut  packer  quotes:  2i/o’s  70c;  2’s  60c;  lO’s  $2.30, 
and  warns  his  trade  to  expect  advances. 

Stringless  beans  will  soon  be  on  the  boards.  The 
market  is  firm  at  about  75c  for  No.  2  cut  beans.  Some 
lima  bean  holders  have  cut  prices  a  little,  evidently 
to  close  out. 

WATCH  YOUR  STEP— With  the  opening  of  the 
season  this  is  the  time  to  warn  canners  to  keep  qual¬ 
ity  always  in  mind.  The  future  of  all  business  is  un¬ 
certain.  Maybe  the  great  improvement  promised  by 
those  who  cried  for  the  ending  of  Codes,  the  ending 
of  “regimentation,”  will  come  about.  Certainly  the 
debacle  brought  about  by  the  sudden  ending  of  Codes 
has  hurt  business.  It  may  hurt  even  more.  So  the 
only  course  of  wisdom  is  for  the  canner  to  pack  qual¬ 
ity  and  give  no  chance  to  the  buyers  of  futures  to 
quibble  on  any  pretext.  Play  it  safe.  Make  the  goods 
stick.  And  then  if  the  worst  should  come  to  the  worst 
— and  it  will  not — not  even  to  satisfy  the  out-politi¬ 
cians  who  would  like  to  see  that  happen  for  their  own 
sakes — you  will  have  the  kind  of  spot  goods  for  which 
there  is  always  a  market,  and  not  a  lot  of  junk  that 
cannot  be  moved  under  any  conditions.  The  canners 
can  save  their  own  game,  no  matter  “how  the  cat 
jumps,”  by  the  packing  of  quality.  Woe  betide  the 
canner  who  packs  “junk”  this  season! 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade” 

Market  Continues  Unsettled  and  Uncertain — Hoping  Code 
Requirements  Will  Be  Continued  But  Watching  for  Price 
Breaks — New  Cherry  Prices — Tomatoes  Holding  Well — Good 
Quality  Peas  Being  Packed — Corn  Quiet — Demand  for  Fruits. 

New  York,  June  6, 1935. 

HE  SITUATION — Trading  in  canned  foods  has 
slowed  down  considerably  due  to  the  uncertain¬ 
ties  engendered  by  the  voiding  of  NRA  codes,  and 
the  trade  in  general  is  marking  time  awaiting  clari¬ 
fying  developments.  This  general  condition  is  par¬ 
ticularly  true  of  the  futures  market,  distributors  be¬ 
ing  unwilling  to  make  additional  commitments  until 
the  price  situation  affecting  1935  packs  becomes 
clearer.  Featuring  the  market  this  week  was  the  an¬ 
nouncement  of  opening  prices  on  new  pack  California 
cherries. 

THE  OUTLOOK — While  a  degree  of  confidence  has 
been  restored  by  the  indications  that  canners  plan  to 


adhere  voluntarily  to  code  hour  and  wage  provisions, 
buyers  are  still  disposed  to  fear  the  possibility  that 
some  interests  in  the  canning  trade  may  cut  cost 
through  the  medium  of  lower  wages,  and  so  be  in  a 
position  to  “break”  the  market  on  new  pack  goods 
by  underselling  their  competitors,  to  the  general  dis¬ 
advantage  of  the  entire  trade.  Under  these  circum¬ 
stances,  and  in  view  of  the  indications  of  exception¬ 
ally  large  packs  of  some  lines,  buyers  are  withhold¬ 
ing  the  placing  of  further  business  on  new  pack  lines 
in  most  instances. 

CHERRIES  QUOTED — California  canners  this 
week  named  opening  prices  on  1935  pack  Royal  Anne 
cherries  for  later  delivery  on  the  following  basis: 
Fancy,  Is,  $1.35;  2s,  $1.65;  2V2S,  $2.30;  10s,  $7.50; 
choice.  Is,  $1.25;  2s,  $1.55;  21/2S,  $2.10;  10s,  $6.90; 
standards.  Is,  $1.15;  2s,  $1.45;  2i/4s,  $1.90;  10s,  $6.40. 
Water  10s  are  quoted  at  $5.00  per  dozen,  all  prices 
being  F.  0.  B.  common  water  shipping  point.  North¬ 
western  canneries  are  expected  to  name  opening 
prices  on  Royal  Anne  cherries  within  a  few  days, 
reports  in  the  trade  here  indicate. 

CAN  SANITATION — Efforts  being  made  by  the 
California  legislature  this  year  to  revise  canned  foods 
standards  and  packing  regulations,  as  well  as  label¬ 
ing  requirements,  are  arousing  a  good  deal  of  inter¬ 
est  in  the  trade  here.  The  latest  action  by  the  Cali¬ 
fornia  Assembly  comes  in  the  form  of  an  amendment 
to  its  bill  for  the  regulation  of  food  containers,  add¬ 
ing  a  new  section  which  makes  it  unlawful  to  use 
second-hand  tinplate  in  the  manufacture  of  food  con¬ 
tainers  to  be  used  in  the  packing  of  hermetically 
sealed  canned  foods  intended  for  human  consump¬ 
tion. 

CANNING  CROP  PACTS— In  view  of  the  possibil¬ 
ity  that  the  NRA  decision  may  vitally  affect  parts  of 
the  Agricultural  Adjustment  Act,  considerable  inter¬ 
est  attaches  to  the  status  of  the  agreement  entered 
into  under  AAA  affecting  various  canning  crops  this 
year.  Due  to  the  fact  that  no  cases  involving  the 
validity  of  AAA  are  expected  to  be  heard  by  the 
Supreme  Court  until  next  fall,  however,  it  is  expected 
that  the  pacts  affecting  canning  crops  will  not  be 
involved  this  year.  A  hearing  is  scheduled  at  Sacra¬ 
mento  on  June  10  on  a  proposed  marketing  agreement 
and  licenses  for  California  cling  peaches  used  for 
canning  during  the  current  season.  The  proposal 
provides  for  limitation  of  the  pack  this  year  to  No.  1 
grade,  and  contrary  to  last  year’s  agreement,  would 
fix  no  maximum  tonnage  for  canning. 

TOMATOES — There  have  been  no  general  changes 
in  the  price  situation  as  affecting  canned  tomatoes, 
either  spots  or  futures,  during  the  past  week,  and 
trading  has  been  along  routine  lines.  Jobbers  report 
however,  that  spots  in  the  south  seem  to  be  generally 
cleaned  up,  and  this  is  tending  to  attract  more  inter¬ 
est  to  futures.  Indiana  packers  quote  the  market  on 
both  spots  and  futures  unchanged,  and  the  same  is 
true  of  the  California  market.  Reports  from  Utah 
indicate  a  substantial  increase  in  canning  tomato 
acreage  this  year. 
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PEAS — Reports  from  southern  canning  sections  in¬ 
dicate  that  packers  will  enjoy  an  unusually  good  sea¬ 
son  this  year,  from  the  standpoint  of  both  quality 
and  quantity,  and  a  fairly  large  pack  is  looked  for. 
As  a  result  of  the  pack  outlook,  the  market  has  eased 
off  somewhat,  and  business  is  reported  to  have  been 
done  on  ungraded  standards  down  to  80  cents  per 
dozen,  F.  0.  B.  canneries.  Eastern  distributors,  it  is 
understood,  have  been  in  the  market  for  some  fairly 
sizeable  blocks  during  the  week.  No  changes  were 
reported  in  the  canned  pea  situation  in  the  Midwest. 

CORN — Spots  are  sluggish,  and  interest  in  futures 
is  likewise  dormant.  Distributors  are  liquidating 
current  holdings,  and  are  not  taking  on  replacement 
stocks  unless  supplies  are  urgently  needed  for  im¬ 
mediate  distribution.  A  fair  volume  of  futures  busi¬ 
ness  has  been  booked,  and  the  trade  is  awaiting  fur¬ 
ther  pack  data  before  operating  further. 

SALMON — The  market  for  pinks  has  failed  to  hold 
its  recent  firmness,  and  business  is  reported  to  have 
been  done  on  the  basis  of  $1.00  per  dozen,  although 
some  sellers  continue  to  adhere  to  the  previously 
posted  price  of  $1.05,  F.  0.  B.  Seattle.  The  weakness 
apparently  is  confined  to  pinks,  other  grades  remain¬ 
ing  unchanged.  Demand  is  rather  slack  at  the  mo¬ 
ment. 

NEW  PACK  APRICOTS— A  few  independent  can- 
ners  have  been  quoting  out  1935  California  apricots 
this  week  on  the  basis  of  $1.50  for  standard  2i/^s,  and 
$1.75  for  choice.  These  prices  are  viewed  as  being  in 
the  nature  of  “trial  balloons,”  and  while  they  are  re¬ 
garded  as  low,  the  trade  is  not  showing  any  disposi¬ 
tion  to  make  commitments  until  more  of  the  Coast 
canners  make  known  their  price  views. 

PINEAPPLE — Demand  for  Hawaiian  pineapple 
has  continued  fair,  and  the  market  is  showing  a 
steady  tone.  The  shipment  date  on  1934  pack  ex¬ 
pired  on  June  1,  and  further  developments  are  being 
awaited.  Pending  announcement  of  new  prices  or 
terms,  packers  continue  to  offer  pineapple  for  prompt 
shipment  on  the  basis  of  prices  prevailing  prior  to 
June  1. 

NRA  AND  CANNED  FOODS — Following  an  in¬ 
quiry  to  California  Packing  Corporation  from  North 
&  Dalzell,  Inc.,  their  New  York  brokers,  the  Corpora¬ 
tion  this  week  wired  the  following  statement:  “Our 
opinion  present  status  NRA  will  have  no  appreciable 
bearing  price  structure  California  canned  fruits.  In 
our  judgment,  invalidating  NRA  will  not  occasion 
growers  to  accept  any  less  for  their  products.  Wages 
female  labor  in  California  under  jurisdiction  and  this 
type  labor  cannot  be  hired  for  less,  irrespective  of 
NRA.  On  male  labor  canners  were  paying  higher 
than  National  Canners’  Code  rate.  Situation  this 
state  such  as  in  our  opinion  force  canners  con¬ 
tinue  their  present  rates;  in  fact,  board  directors 
Canners’  League  passed  resolution  urging  all  canners 
California  maintain  present  wages,  hours;  conse¬ 
quently,  we  see  no  j  ust  reason  for  buyers’  failure  con¬ 
tinue  merchandise  California  canned  foods  in  normal 
manner.” 


CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  "The  Canning  Trade" 

Confusion  Prevails  on  NRA  Decision — Pea  Canning  Delayed, 
Little  Demand  for  New  Pack  —  Vegetable  Market  Dull  and 
Uninteresting — New  Pure  Food  Bill — ^The  Brokerage  Question. 

Chicago,  Ill.,  June  7, 1935. 

HE  DEMISE  OF  THE  NRA — The  general  opin¬ 
ion  of  the  Chicago  trade  is  that  considerable  con¬ 
fusion  will  prevail  during  the  next  two  or  three 
months  but  that  later  on  stabilizing  influences  will 
begin  to  assert  themselves  and  the  industry  will  real¬ 
ize  that  the  NRA  really  did  have  a  great  educational 
value.  Fear  is  entertained  that  the  industry  will  see 
a  return  of  all  sorts  of  chiseling  tactics,  both  in  the 
selling  as  well  as  buying  ends. 

Anent  the  Supreme  Court  decision,  a  prominent 
buyer  said:  “I  have  read  intensively  on  this  subject 
since  the  decision,  I’ve  read  bulletins,  newspapers, 
magazine  articles,  editorials,  special  reports,  etc.,  but 
The  Canning  Trade  said  it  all  in  a  nutshell  in  their 
editorial  of  June  3rd  which  I  repeat — ‘What  the  Su¬ 
preme  Court  Decision  means  in  substance  is  that  the 
chiselers,  the  welchers,  the  black-legs  shall  not  be  re¬ 
strained  but  must  be  allowed  free  run  among  the  93 
per  Icent  decent.  The  wolves  must  not  be  denied 
access  to  the  flock — it’s  unconstitutional.’  ” 

PEAS — While  indications  are  good  for  a  very  sub¬ 
stantial  crop,  the  wise  ones  say  that  a  bumper  yield 
and  big  pack  was  never  obtained  in  a  season  that 
started  off  as  late  as  the  present  one.  They  claim 
that  the  delayed  blossoming  will  have  a  tendency  to 
throw  the  blossom  period  into  recurring  periods  of 
heat  waves  at  which  time  the  real  damage  is  done. 
Pea  packing  in  Indiana  will  start  approximately  June 
20th  and  in  Illinois  June  23rd,  and  in  Wisconsin  July 
1st.  There  is  little  or  no  demand  for  new  pack  peas. 

Spot  peas  have  shown  a  further  decline  and  sales 
have  been  made  at  85c  delivered  from  Wisconsin  on 
No.  2  standard  sweets  as  well  as  standard  Alaskas. 

CORN — Little  or  no  interest  has  been  manifested 
the  past  week  in  spots  or  futures.  In  common  with 
general  agriculture  throughout  the  Mississippi  Val¬ 
ley,  corn  is  about  two  weeks  late.  Many  canners  have 
feared  the  return  of  the  chinch  bug  menace  this  sea¬ 
son  but  the  following  report  issued  by  the  Chief  En¬ 
tomologist  of  Illinois  allays  that  fear  to  a  large 
extent : 

“Rain  and  sunshine  have  combined  during  the  last 
week  to  kill  chinch  bugs  in  Illinois  and  other  corn  belt 
states.  Warmer  weather  encouraged  the  pests  to 
come  out  of  their  winter  hiding  places  to  infest  grain 
fields,  but  the  subsequent  rains  have  cut  down  the 
bugs’  activities.  A  survey  made  during  the  last  few 
days  shows  that  while  many  bugs  still  are  hiding  in 
their  winter  quarters,  others  have  emerged,  especially 
in  western  and  northwestern  Illinois  counties.” 

The  market  on  both  spots  as  well  as  future  pack¬ 
ings  has  been  dull  and  prices  remain  unchanged. 

TOMATOES — The  spot  situation  is  featured  by  the 
marked  scarcity  of  supplies  in  canners’  hands  in  Indi- 
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ana  and  surrounding  states.  Buying  is  limited  in 
scope.  No.  2  tin  standards  are  available  at  90c  Indi¬ 
ana  cannery;  No.  10  standards  at  $4.00,  while  Canada 
is  still  furnishing  the  low  price  on  No.  21/2  standards 
which  is  the  same  as  previously  reported  $1,121/^  de¬ 
livered  Chicago,  duty  paid. 

Future  tomatoes  continue  unchanged  and  the  mar¬ 
ket  dull  and  uninteresting. 

EVAPORATED  MILK  —  The  new  Marketing 
Agreement  is  in  force.  The  independent  canner’s 
price  is  generally  $2.75  but  here  and  there  one  has 
named  $2.65.  The  movement  has  been  exceptionally 
heavy  for  this  season  of  the  year. 

PUMPKIN — Why  don’t  the  pumpkin  canners  try 
to  educate  the  public  that  pumpkin  pie  is  just  as 
good,  tastes  just  as  luscious  in  June  as  it  does  at 
Thanksgiving  or  Christmas  time?  That  was  a 
thought  a  friend  presented  the  other  day  and  it’s 
altogether  worthwhile.  The  suggestion  is  made  to  the 
American  Can  Company  and  Continental  Can  Com¬ 
pany  that  in  some  of  their  publicity  work,  they  em¬ 
phasize  this  point. 

Little  or  nothing  has  been  done  as  yet  in  future 
pumpkin.  The  trade  have  not  bought.  On  spots,  the 
market  drags  along  as  is  usual  at  this  time  of  the 
year.  No.  2  standard  pumpkin  is  quoted  as  low  as 
55c  F.  0.  B.  Indiana  with  No.  2l^  tins  available  at 
75c. 

PEACHES  —  Apparently  California  canners  are 
going  ahead  and  paying  $5.00  to  $10.00  per  ton  more 
for  peaches  than  last  year.  Everyone  in  this  market 
seems  to  think  that  it  is  a  very  foolish  move  indeed. 
In  the  very  face  of  this  additional  cost,  some  business 
has  ben  booked  at  last  year’s  opening  prices  less  5 
per  cent. 

PEARS — The  market  in  California  which  since  last 
packing  season  has  been  the  bone  of  contention  in  the 
general  pear  picture  is  clearing  up  and  firmness  has 
developed.  In  the  Pacific  Northwest  recent  strength 
has  brought  about  better  conditions.  Reports  as  ap¬ 
plied  to  the  coming  crops  are — prospects  good  for 
bang-up  quality  and  goodly  tonnage.  Prices  on  No. 
2 1/2  choice  range  from  $1.65  to  $1.75.  No.  21/2  stan¬ 
dards  are  not  plentiful  and  are  quoted  at  around 
$1.55.  Prices  on  the  new  packing  have  not  been 
named  and  the  prominent  factors  in  Oregon  and 
Washington  seem  quite  reluctant  to  even  intimate 
what  the  opening  basis  will  be. 

THE  COPELAND  FOOD  BILL— It  was  a  real  sur¬ 
prise  to  the  Chicago  trade  to  learn  on  Thursday  last 
that  the  New  Pure  Food  Bill  has  passed  the  Senate. 
The  general  impression  is  however  that  in  the  House 
it  will  meet  with  many  stubborn  arguments,  resulting 
in  delays  and  that  it  will  not  pass  this  session  of 
Congress. 

THE  BROKERAGE  QUESTION— It’s  a  long  lane 
that  has  no  turn.  That  saying  came  straight  home 
to  canners  throughout  this  territory  when  it  was 
learned  a  few  days  ago  that  many  leading  food  inter¬ 
ests  are  seriously  considering  a  plan  to  eliminate  pay¬ 
ing  brokerage  to  so-called  dummy  brokerage  organi¬ 
zations.  Buying  groups  who  never  did  perform  any 
sales  service  for  the  canner  have  developed  so  rapidly 


in  the  past  year  and  have  become  so  greedy  in  their 
demands  that  leaders  see  but  one  way  out  and  that 
is  to  eliminate  the  brokerage  chiseler  entirely  from 
the  picture. 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade" 

Shrimp  Canning  Near  Closed  Season — Supreme  Court  Deci¬ 
sion  on  NRA  Effecting  Ail  Commodities — ^Tomato  Canning 
Will  Begin  in  Two  Weeks,  Anticipating  Large  Pack. 

Mobile,  Ala.,  June  7, 1935. 

HRIMP — The  closed  season  for  the  canning  of 
shrimp  goes  into  effect  in  this  section  on  June  15, 
and  no  shrimp  will  be  allowed  to  be  caught  for 
canning  in  the  waters  of  the  states  of  Alabama,  Mis¬ 
sissippi  and  Louisiana. 

Of  course,  the  boats  can  trawl  three  miles  off  shore 
in  the  Gulf  of  Mexico,  which  is  outside  of  the  jurisdic¬ 
tion  of  the  states,  but  it  is  too  hazard  for  small  boats 
and  they  can  only  fish  in  the  Gulf  in  extremely  calm 
weather,  as  the  least  disturbance  in  the  Gulf  makes 
the  waters  very  rough  and  small  crafts  can  not  wea¬ 
ther  it  out. 

For  this  reason,  when  the  closed  season  in  the  bay 
goes  into  effect,  the  canneries  usually  shut  down,  as 
production  is  too  indefinite. 

The  bulk  of  the  shrimp  produced  this  spring  were 
caught  in  Louisiana  and  were  canned  by  the  factories 
in  Louisiana  and  Biloxi,  Mississippi.  The  Alabama 
canneries  packed  very  few  shrimp  this  spring.  In 
fact,  so  few  that  it  can  not  be  classed  as  a  pack. 

It  is  doubtful  if  Louisiana  and  Mississippi  turned 
out  a  normal  spring  pack  and  the  spring  shrimp 
pack  is  invariably  light  at  its  best. 

Very  few  shrimp  were  caught  in  Louisiana  this 
past  week  and  practically  all  of  them  went  to  the 
raw,  headless  shrimp  shippers,  hence  very  little,  if 
any  canning  was  done  in  this  section  this  past  week. 

The  factories  in  Alabama  were  idle  this  past  week, 
but  they  are  used  to  it  by  now,  because  they  have  been 
idle  the  greater  part  of  the  spring  shrimp  season.  It 
would  have  been  better  for  the  Alabama  sea  food 
factories  to  have  closed  down  altogether  when  the 
oyster  season  ended,  because  the  spring  supply  of 
shrimp  in  the  Alabama  waters  has  been  next  to 
nothing. 

The  summer  closed  season  on  shrimp  in  Alabama 
lasts  until  August  1,  and  in  Mississippi  and  Louisiana 
it  lasts  until  August  15,  therefore  no  more  canned 
shrimp  will  be  produced  for  45  days  after  June  15. 

The  price  of  canned  shrimp  is  $1.15  per  dozen  for 
medium  and  $1.20  per  dozen  for  large,  F.  0.  B.  fac¬ 
tory. 

BEANS — The  canning  of  beans  has  progressed  at 
a  pretty  good  clip,  but  like  all  business,  it  has  its  ups 
and  downs,  yet  taking  it  as  a  whole  it  has  worked  out 
satisfactorily  and  no  one  should  grumble. 

Of  course,  the  canning  season  is  not  over  with  and 
has  several  weeks  longer  to  run,  nevertheless,  like  all 
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perishable  packs,  no  one  can  tell  what  is  liable  to 
happen  one  week  ahead. 

Indications  are  at  this  time  that  the  weather  will 
be  favorable  and  nothing  will  interfere  with  the  har¬ 
vesting  of  the  crop  of  beans,  which  is  in  very  good 
shape. 

The  sale  of  beans  is  suffering  from  the  buying  holi¬ 
day  caused  by  the  Supreme  Court  decision  of  the 
NRA,  but  this  is  the  case  with  all  commodities  in  gen¬ 
eral,  be  it  foodstuff,  clothes,  lumber,  etc.  • 

The  NRA  meant  a  good  deal  more  to  business  than 
capital  thought  and  they  are  beginning  to  realize  it 
now.  It  has  cut  down  the  buying  power  of  the  coun¬ 
try  to  a  greater  extent  than  anticipated  and  there  is 
nothing  in  sight  to  substitute  for  the  NRA  to  regulate 
business. 

Producers  are  trying  to  hold  up  the  price  and  buy¬ 
ers  are  panicky,  so  there  is  nothing  to  do  but  to  sit 
still  to  keep  the  boat  from  rocking. 

Under  the  circumstances,  quotations  might  as  well 
be  dispensed  of,  because  everybody  is  afraid  to  buy 
and  except  for  petty  sales,  commerce  is  at  a  stand¬ 
still. 

One  consolation  is  that  this  condition  can  not  last 
forever  and  buying  will  be  resumed  when  the  scare 
has  subsided. 

TOMATOES  —  Some  of  the  vegetable  canners  of 
this  section  will  pack  tomatoes  this  year  and  the 
acreage  planted  for  this  purpose  looks  promising 
enough,  therefore  a  good  pack  is  anticipated. 

The  canning  of  tomatoes  will  start  in  about  two 
weeks  and  probably  the  biggest  acreage  planted  in 
this  section  is  around  Crystal  Springs,  Mississippi. 

This  pack  has  never  assumed  large  proportions  in 
this  section,  but  in  years  to  come  it  may  take  on  more 
importance. 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade" 

Canners  League  Favors  Continuance  of  NRA  Wages  and  Hours 
Provisions — NRA  Critics  Now  Loudest  in  Praise — Court  Ruling 
Not  Expected  to  Affect  Asparagus  Agreement  —  Continuing 
Peach  Control  Efforts — Prices  Holding  Firm — Salmon  Strong. 

Berkeley,  Calif.,  June  3,  1935. 

0  CONTINUE  CODE  WAGE  PROVISIONS— 
The  Board  of  Directors  of  the  Canners’  League  of 
California,  in  a  special  meeting  at  San  Francisco 
to  discuss  the  United  States  Supreme  Court’s  NRA 
ruling,  passed  resolutions  urging  its  membership,  and 
all  other  canners,  to  retain  current  schedules  of  wages 
and  hours  of  labor.  The  canning  industry  was  one  of 
the  first  to  signify  its  intention  of  abiding  by  the  code 
of  fair  competition  established  by  the  late  NRA,  but 
many  others  have  since  fallen  into  line.  While  the 
reactionary  press  is  loudly  applauding  the  decision  of 
the  Court,  business  interests  are  not  so  enthusiastic 
and  comment  along  California  street,  where  canning 
interests  center,  favor  the  short-lived  NRA,  with  all 


its  imperfections.  Those  who  found  fault  with  it  a 
week  ago  are  now  loudest  in  praise  of  its  good  points. 

NO  EFFECT  ON  ASPARAGUS  AGREEMENT— 

It  is  not  believed  here  that  the  NRA  decision  will  have 
any  effect  on  the  canning  asparagus  agreement  or 
that  any  effort  will  be  made  to  pack  more  than  the 
allotted  amount.  Owing  to  the  cool  spring  the  pack¬ 
ing  of  asparagus  is  far  behind  schedule  and  it  has 
been  suggested  in  some  quarters  that  the  pack  might 
not  reach  2,250,000  cases.  To  date,  the  output  is 
slightly  in  excess  of  1,500,000  cases,  but  grass  is  com¬ 
ing  in  fast  and  it  is  not  likely  that  there  will  be  any 
diflEiculty  experienced  in  making  the  full  pack.  The 
market  for  the  new  pack  has  not  been  especially  brisk 
and  outside  of  two  or  three  small  packers  no  one 
would  likely  care  to  continue  operations  after  the 
two  and  a  quarter  million  case  mark  had  been  reach¬ 
ed.  Executives  of  the  Canners’  League  of  California 
venture  the  opinion  that  any  packer  attempting  to 
operate  after  the  amount  agreed  upon  had  been  can¬ 
ned  would  face  prosecution  by  the  AAA. 

Plans  for  canning  cling  peach  control  are  naturally 
upset  for  the  time  being,  but  these  are  by  no  means 
being  abandoned  as  a  result  of  the  ruling  on  NRA. 
Plans  for  controlling  the  pack,  and  at  the  same  time 
safeguarding  the  interests  of  all  growers,  were  suc¬ 
cessfully  carried  out  before  the  NRA  or  AAA  were 
thought  of,  and  those  vitally  interested  contend  that 
there  is  nothing  to  prevent  similar  plans  from  again 
being  adopted.  Meetings  looking  toward  an  agree¬ 
ment  on  some  form  of  control  will  be  held  as  sched¬ 
uled,  it  is  announced. 

PRICES — There  has  been  comparatively  little  ac¬ 
tivity  in  canned  food  circles  during  the  week,  as  far 
as  sales  are  concerned,  but  it  cannot  be  said  that 
prices  have  shown  any  downward  trend  as  a  result 
of  the  return  to  uncontrolled  competition.  Some  of 
the  stores  that  depend  for  their  existence  on  the 
slashing  of  prices  have  seized  upon  the  opportunity 
of  making  a  showing  and  have  quoted  very  low  prices 
on  some  advertised  brands  of  canned  foods.  Nation¬ 
ally  known  brands  of  cling  peaches  have  been  offered, 
for  example,  at  10  cents  a  can  for  No.  2i/^s,  with  other 
items  in  proportion.  The  primary  market  has  made 
no  move  toward  accepting  this  invitation  to  cut 
prices. 

SALMON — Canned  salmon  has  become  one  of  the 
firmest  items  in  the  canned  foods  list.  Alaska  Reds 
are  firm  at  $1.85,  with  the  smaller  canners  getting 
this  price  as  well  as  those  with  the  advertised  brands. 
The  larger  packers  are  being  criticized  by  some  for 
not  advancing  their  price  to  $2,  owing  to  the  outlook 
for  a  small  pack,  but  this  step  will  not  be  taken  unless 
higher  packing  costs  make  it  necessary.  Most  pinks 
are  now  held  at  $1.05,  the  $1  article  being  difficult  to 
locate. 

LONGSHOREMEN  DISPUTES  SETTLED— End 
of  an  eight-day  embargo  by  longshoremen  who  refus¬ 
ed  to  handle  products  of  the  California  Packing 
Corporation  was  announced  Saturday  by  a  spokesman 
for  the  Waterfront  Employers’  Association  of  San 
Francisco.  The  longshoremen  had  refused  to  handle 
products  of  the  packing  company  because  of  an  agree- 
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ment  with  the  Warehouse  and  Cereal  Workers’  Union, 
engaged  in  a  dispute  with  the  CPC  over  union  recog¬ 
nition.  The  longshoremen  also  had  an  agreement 
with  the  Waterfront  Employers’  Association  and 
asked  that  they  be  permitted  to  change  this  to  the 
extent  that  they  could  handle  other  work,  but  not 
handle  the  products  of  the  packing  company.  So 
tense  did  the  situation  become  that  representatives  of 
the  labor  relations  board  came  from  Washington  to 
assist  in  ironing  out  the  difficulties. 

jit 

With  Canned  Foods  Distributors 

(Coniinued  ftotn  page  i6) 

virtually  to  eliminate  price  discrimination  in  the  form 
of  quantity  discounts,  brokerage  paid  to  buyer  and 
advertising  allowances,  becomes  tenfold  more  impor¬ 
tant  because  all  code  provisions  with  reference  to 
these  three  subjects  have  now  been  wiped  out. 

“Under  various  codes,  wholesale  grocers  had  at 
least  some  protection  in  the  matter  of  quantity  dis¬ 
counts,  brokerage  restrictions  and  limitations  upon 
advertising  allowances.  In  the  present  state  of  af¬ 
fairs  there  is  no  such  protection. 

“Section  2  of  the  Clayton  Act  never  afforded  the 
wholesale  and  retail  grocers  any  real  protection  from 
price  discrimination,  although  that  Section  of  the  Act 
related  to  the  subject  of  price  discrimination  and  for¬ 
bids  it,  but  in  such  uncertain  language  and  with  so 
many  exceptions  that  it  has  proven  practically  worth¬ 
less.  The  Bill  drawn  by  Mr.  Teegarden  and  spon¬ 
sored  by  our  Association  greatly  clarifies  and 
strengthens  Section  2  of  the  Clayton  Act. 

“This  measure  was  drafted  by  our  Association  in 
anticipation  and  in  realization  of  the  uncertainties 
and  inadequacies  of  the  National  Industrial  Recovery 
Act  and  the  codes  formulated  under  it  and  also  with 
the  view  of  translating  into  permanent  law  provi¬ 
sions  that  would  abolish  the  abuses  which  have  been 
long  prevalent  whereby  the  manufacturer  is  enabled 
to  discriminate  in  price  to  the  advantage  of  the  big 
chains  and  other  large  buyers  and  to  the  disadvan¬ 
tage  of  the  independent  wholesale  and  retail  grocer. 

“With  the  least  possible  delay  this  Bill  will  be 
brought  to  the  attention  of  the  leaders  in  Congress  as 
being  imperatively  needed  now  not  only  to  salvage 
that  part  of  the  codes  which  gave  some  protection  to 
the  independent  merchant  and  but  also  to  have  its 
provisions,  much  stronger,  as  they  are,  than  any  exist¬ 
ing  code  regulation,  embodied  into  permanent  law. 

“We  earnestly  request  of  every  wholesale  grocer 
his  cordial  support  of  this  measure  and  his  backing 
of  our  Association  in  its  endeavor  to  write  it  into 
law.” 

STATUS  OF  THE  BROKERS 

AUL  FISHBACK,  secretary  of  the  National  Food 
Brokers’  Association,  this  week  transmitted  to 
members  the  following  summary  of  the  present 
position  of  the  brokers,  as  defined  by  the  executive 
and  code  committees  of  the  Association: — 


“Members  are  now  fully  informed  through  the 
daily  press  of  the  decision  of  the  Supreme  Court  of 
the  United  States  in  the  A.  L.  A.  Schechter  Poultry 
Corporation  case,  which  was  the  test  case  of  the  Na¬ 
tional  Industrial  Recovery  Act,  and  in  which  case  the 
Court  declared  the  Act  to  be  unconstitutional  and 
therefore  void. 

“By  this  decision  the  Court  expunges  from  exist¬ 
ence  all  codes,  rulings,  executive  and  administrative 
orders,  etc.,  issued  under  the  powers  of  Section  3  of 
the  Act.  From  a  legal  standpoint,  the  situation  is  as 
it  was  prior  to  June  16, 1933  when  the  Act  took  effect. 

“From  a  practical  standpoint,  there  have  been  de¬ 
velopments  under  the  Recovery  Law  which  will  leave 
a  lasting  impression  upon  the  nation.  Business  men 
have  sat  down  with  their  competitors  and  have  openly 
and  frankly  discussed  damaging  methods  of  compe¬ 
tition.  They  have  given  a  name  to  these  practices  and 
have  agreed  among  themselves  that  they  should  be 
prohibited. 

“Labor’s  angle  has  been  equally  interesting.  It  has 
been  found  possible  to  operate  profitably  on  shorter 
hours  at  a  higher  rate  of  pay,  and  without  the  em¬ 
ployment  of  children. 

“These  things  are  not  easily  eradicated  from  the 
memory  of  men.  It  is  reasonable  to  presume  that 
they  will  lead  to  further  constructive  thinking  along 
the  same  lines.  The  recalcitrant  minority  has  been 
given  a  name.  It  will  not  readily  be  forgotten. 

“At  the  time  of  this  writing  there  are  many  conjec¬ 
tures  as  to  what  will  happen  next.  Congress  may 
declare  that  an  emergency  exists  and  provide  the 
President  with  broad  and  constitutional  powers.  A 
new  law  to  cover  the  salient  features  of  the  Recovery 
Act,  but  drafted  so  as  to  avoid  those  phases  which 
have  been  declared  to  be  unconstitutional  may  be  hur¬ 
ried  through  the  present  session  of  Congress.  It  is 
all  guess  work. 

“Meantime,  your  Association  is  watching  develop- 
’ments  closely.  In  the  more  than  two  years,  since 
N.  I.  R.  A.,  was  first  discussed,  the  position  of  the 
food  broker  has  been  definitely  advanced.  He  has 
been  given  broader  and  better  recognition  throughout 
the  industry.  There  have  been  definite  gains.  These 
gains  have  been  consolidated  and  will  be  held. 

“Further  progress  must  depend  somewhat  upon  the 
proposals  in  Washington  during  the  next  several 
days.  One  thing  is  certain.  The  food  and  grocery 
industry  has  had  its  worst  unfair  methods  of  compe¬ 
tition  brought  out  into  the  light  of  open  day.  The 
effects  have  been  clearly  shown.  The  apparent  trend 
toward  monopoly  has  been  inescapable. 

“Regardless  of  what  has  happened  to  the  NRA,  or 
what  Congress  proposes  to  do  about  it,  it  is  the  inten¬ 
tion  of  your  Association  to  make  use  of  the  many 
weapons  which  remain  in  the  hands  of  the  Govern¬ 
ment,  to  prevent  various  types  of  price  discrimina¬ 
tion  in  the  grocery  industry.  We  still  have  the  Fed¬ 
eral  Trade  Commission  and  the  Department  of  Jus¬ 
tice.  Upon  that  philosophy  your  Association  will 
proceed  and  with  the  construction  of  a  definite  pro¬ 
gram,  will  report  for  the  approval  of  the  member¬ 
ship.” 
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Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  fiarures  corrected  by  these  Brokers:  tThomas  J.  Meehan  &  Co.,  *Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  tin  column  headed  "N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

Balto.  N.Y. 

ASPARAGUS*  (CalifomU) 

White  Colossal,  No.  2^ .  t2.65 

Peeled,  No.  2^ .  . . . 

Large,  No.  2%.» .  12.65 

Peeled.  No.  2% . — 

Medium,  No.  2% .  2.60  ....»« 

Green  Mammoth,  No.  2,  round  cans  2.00  2.10 

Medium,  No.  2 . 

Large,  No.  2 . 

rips.  White,  Manunoth,  No.  1  sq....  ........ 

Small,  No.  1  sq .  .......  ....... 

Green  Mammoth,  No.  1  iq . .  . — 

Small.  No.  1  sq . . . 

BAKED  BEANSt 

16  cz . 42V4.—.~ 

No.  2%  . 80  - 

No.  10  . 2.76  . 

BEANSt 

Stringless  Stand.  Cut  Green,  No.  2  .76  t.77% 

Standard  Cut  Green,  No.  10 .  3.50  t3.75 

Standard  Cut  Wax,  No.  2..........  .80  .... 

Standard  Cut  Wax,  No.  10 . 

Red  Kidney,  Standard,  No.  2 . 76  t.75 

Standard.  No.  10 .  3.76  t3.76 

LIMA  BEANSt  (F.  O.  B.  Factory) 

No.  2  Tiny  Green .  1.26  tl.60 

No.  10  . 

No.  2  Medium  Green .  tl.25 

No.  10  . . . 

No.  2  Green  and  White . 85  . 

No.  10  .  4.25 

No.  2  Fresh  White . . . 75  t.80 

No.  10  .  3.76  4.26 

Soak^,  No.  2... . ........ 

BEETSt 

Baby,  No.  2 . 

Whole,  No.  2 . 

Whole,  No.  2% . 

Whole,  No.  10 . . . 

Cut,  No.  2 . 

Cut,  No.  2% .  1-00  . 

Cut,  No.  10 . 

Sliced,  No.  2 . 90  - 

Sliced,  No.  2% .  1.20  . 

Sliced,  No.  10 .  3.75  . 


Standard  Sliced,  No.  2.. 

Sliced,  No.  10 . 

Standard,  Diced,  No.  2 . 

Diced,  No.  10 . 


CORN2 

Gulden  Bai.tam,  Fancy,  No.  2.. 

ExU'a  Standard,  No.  2 . . 

Fancy,  No.  10 . . 

Shoepeg,  Fancy,  No.  2 . 

Extra  Standard,  No.  2 . 

Standard,  No.  2 . 

Crushed,  Fancy,  No.  2 . . 

Extra  Standard,  No.  2 . 

Standard,  No.  2 . 

Standard,  No.  10 . 


1.06  . 

1.02%tl.00 


HOMINY2 

Standard  Split,  No.  2,  Tall., 

No.  2%  . . . 

No.  10  . 


MIXED  VEGETABLES^ 

Standard,  No.  2 . . . 

Fancy,  No.  *2.«.........-............~................ 

No.  10  _ _ - 

OKRA  AND  TOHATOES2 
Standard,  No.  2 . . . . 

No.  10  . 

PEASt  (Baltimore  price*,  new  pack) 

No.  1  Petit  Pois . 

No.  2  Fancy  Sweets,  2s . 

No.  2  Fancy  Sweets,  Ss . . 

No.  2  Fancy  Sweets,  4s . 

No.  2  Fancy  Sweets,  6s . 

No.  2  Std.  Sweets,  6b . . 

No.  1  Early  June,  3s . 

No.  2  Std.  Alaskas,  Is . 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  3s . 

No.  2  Std.  Alaskas,  4s . 

No.  10  Std.  Alaskas,  2s . 

No.  10  Std.  Alaskas,  3s . 

No.  10  Std.  Alaskas,  4s . 

PUMPKINt 

Standard,  No.  2% _ _ _ 

No.  S  . . 

No.  10 _ 


CANNED  VEGETABLES— Continued 

Balto.  N.Y. 

SAUER  KRAUTt 

Standard.  No.  2™ . 

No.  2H  . 80  t.80 

No.  3  . . . . 

No.  10  .  2.76  _ 

SPINACH* 

Standard,  No.  2 . 76  ........ 

No.  214  .  1.00  tl.OO 

No.  3  . .  . . . 

No.  10  .  3.25  t3.40 

California,  f.  o.  b.  Coast* 

Standard,  No.  2% . 96  t.97i4 

Standard,  No.  10 .  3.16  t3.25 

SUCCOTASH* 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . .  . 

Standard  Green  Corn,  Fresh  Limas, 

No.  2  .  . . 

(Triple)  No.  2  (with  tomatoes) .  ....... 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  Factory..  .66  . 

No.  2%  . 80  t.85 


No.  10  . 

TOMATOES* 

Extra  Standard,  No.  1.. 

F.  O.  B.  County . 

No,  2  . 

F.  O.  B.  County™..... 


Standard.  No.  1 . 

F.  O.  B.  County.... 

No.  2  . 

F.  O.  B.  County.. 


F.  O.  B.  County.. 
No.  3  . 


.66 

.80 

*.85 

1.00 

*.95 

*3.00 

.66 

.65 

.90 

.86 

. 

1.20 

1.16 

3.76 

3.65 

.50 

*.621/2 

.45 

.82)4  .82)4 

.80 

*.821/2 

1.06 

1.07)4 . 

1.06 

3.60 

3.50 

*3.60 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1  Whole  Stock . 66 

No.  10,  Whole  Stock . .  4.60 

Standard,  No.  1  Trimmings... . 

No.  10  Trimmings . .'. . 

TOMATO  JUICE* 

No.  1  . .60 

No.  10  .  4.60 

TURNIP  GREENS* 

No.  2  . .76 

No.  2 1/2  .  1-00 

No.  10  .  3.76 


Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . 

.tlichigan.  No.  10 . 

New  York,  No.  10 .  . . 

Pennsylvania,  No.  10,  water .  3.35  *3.60 

Pa.,  No.  8 . 

Pa.,  No.  10,  solid  pack .  3.90  ™..... 

APRICOTS*  (California) 

Choice,  No.  2Vi .  2.60  *1.90 

Fancy,  No.  2% .  . . 

BLACKBERRIES* 

Standard,  No.  2 . 

No.  3  . 

No.  10  water .  6.00  . 

No.  2,  Preserved _ _  ™.„..  ™.™. 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine,  No.  2 . . . 

No.  10  .  6.60  *6.50 

CHERRIES* 

Standard  Red,  Water,  No.  2 . 

White  Syrup,  No.  2..„ .  . . 

Extra,  Preserved,  No.  2 . 

N.  Y.  Red  S.  Pitted.  No.  10 .  6.00  . 

California  Standard,  2% .  *2.00 

Choice,  No.  2% .  *2.20 

Fancy,  No.  2V2 .  *2.35 

GOOSEBERRIES* 

Standard  No.  2 . 

No.  10  .  . . 


GRAPE  FRUIT* 

8  . . 60  . 

No.  2  .  1.12V4*1.00 

No.  6  ..T. .  3.60  . 

No.  1  Juice . - . .  .66  . ; 

No.  2  Juice . . . - . 76  ........ 

No.  6  Juice........™.....~™.....™.™.~~™~...  2.60  .™™. 


CANNED  FRUITS— Continued 

Balto.  N.Y. 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup....  1.06  . 

No.  10  .  6.00  . . 

California  Bartletts,  Standard  214..  1.75  *1.50 

Fancy  .  *1.80 

Choice  .  2.00  *1.60 

Standard,  No.  10 .  *6.60 

PEACHES* 

California  Standard,  No.  2%,  Y.  C.  1.60  *1.40 

Choice,  No.  2)4,  Y.  C .  1.80  *1.46 

Fancy,  No.  2)4.  Y.  C .  *1.76 

Extra  Sliced  Yellow,  No.  1  Tails . 

S^onds,  Yellow,  No.  8......„„....,.„ .  ™..... 

Pies,  Unpeeled,  No.  S . .  . 

Peeled,  No.  10,  Solid  Pack .  *6.60 

PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2)4......  2.26  *1.80 

Sliced,  Standard,  No.  2)4 . *1.70 

Sliced,  Extra,  No.  2 .  *1.60 

Sliced,  Standard,  No.  2 .  *1.45 

Shredded,  Syrup,  No.  10 . .  . 

Crushed,  Extra,  No.  10 .  6.75  *5.75 

Eastern  Pie,  Water,  No.  10 .  . . 

Porto  Rico,  No.  10 . 

RASPBERRIES* 

Black,  Water,  No.  2 . 

Red,  Water,  No.  2 . 

Black,  Syrup,  No.  2 . 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . 


STRAWBERRIES* 

Preserved,  No.  1 . 

Preserved,  No.  2 . ] 

Extra,  Preserved,  No.  1 . 

Extra.  Preserved,  No.  2 . 

Standard,  Water,  No.  10 . !!  ™."™ 

FRUITS  FOR  SALAD* 

Fancy,  No.  2)4 .  2.40  *2.35 

No.  10s  .  9.00  *8.50 


Canned  Fish 


HERRING  ROE* 

16  oz..  Factory . 

No.  2,  17-oz.  cans.  Factory.. 
No.  2,  19-oz.  cans.  Factory.. 

LOBSTER* 

Flats,  1-lb.  cases,  1  doz . 

)4-lb.  cases,  1  doz . 

)4-lb.  cases,  1  doz . 

OYSTERS* 

Standard,  4  oz . . . . 

6  oz . 

8  oz . 

10  oz . 

Selects,  6  oz...._ . . 

SALMONS 

Red  Alaskas,  Tall,  No,  1..., 

Flat,  No.  )4 . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . 

Flat,  No.  )4 . . . 

Pink,  Tall,  No.  1 . 

Pink,  Fiat.  No.  )4 . 

Sockeye  Flat,  No.  1 . 

Flat,  No.  )4 . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  Tall . 

SHRIMPS 

Dry,  No.  1 . 

Wet,  No.  1,  Large . 


.  *2.00 

1.90  *2.15 


1.00  . 

1.10  *1.05 

1.86  . 

2.10  *2.10 


SARDINES  (Domestic),  per  case  S 


V*  Oil,  Tomato,  Carton.. 


TUNA  FISHS  (California),  per  case 


Blue  Fin.  Is.. 


Yellow,  )4s.  Fancy . . 

Yellows,  )4s.  Fancy . 

Yellow,  Is . . 


1.80 

*1.80 

*2.35 

1.42)4*1.30 

1.66 

*1.60 

1.17)^ 

1*1.10 

l.OlM 

1*1.00 

.80 

2.92)4*2.76 

1.86 

1.00 

*.95 

1.22)4*1.26 

1.10 

*1.10 

1.15 

*1.20 

3.25 

*3.26 

3.60 

*3.60 

3.90 

*3.90 

2.86 

*2.85 

1.60 

*2.75 

7.30 

13.65 

4.85 

3.40 

4.75 

8.50 

4.65 

. 

7.30 

13.66 

........ 
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quick  to  respond 
of  a  good  label. 


The  keen-eyed 
window  shopper 
watches  her  grocer's 
displays,  and  is 
to  the  colorful  appeal 


For  labels  that  sell  all  along  the  line, 


UNITED  STATES  PRINTING 
&■  LITHOGRAPH  COMPANY 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


Impatient  Customer :  “Can’t  you  wait  on  me?  Two 
pounds  of  liver.  I’m  in  a  hurry.” 

Butcher:  “Sorry,  madam,  but  two  or  three  are 
ahead  of  you.  You  surely  don’t  want  your  liver  out 
of  order!” 

Little  Louise  was  lost  on  the  street  and  was  brought 
into  the  police  station.  The  officers  tried  in  every 
way  to  learn  her  name.  Finally  one  of  the  officers 
said: 

“What  names  does  your  mother  call  your  father?” 

“Why,”  said  Louise,  very  innocently,  “she  doesn’t 
call  him  any  name;  she  likes  him.” 

OUR  STONY  PLANET 

“This  is  a  hard  world,”  said  Pat,  as  he  knocked  off 
for  the  day. 

“Yis,”  said  Mike,  “Oi  be  thinkin’  the  same  thing 
ivery  toime  I  put  me  pick  in  it.” 


CINCINNATI  NEW  YORK  BALTIMORE 

303  Beech  Street  52-C  East  19th  Street  403  Cross  Street 


STAINLESS  STEEL  TANKS 

Most  satisfactory  equipment  and 

lowest  in  ultimate  cost. 

Capacities  of  100  gallons  and  up. 

Equipped  with  coils  and  Agitators. 

Due  to  Ions  experience  in  building  metal  tanks,  kettles, 
and  coils,  as  well  as  an  intimate  knowledge  oF  canning  plant 
requirements,  the  products  oF  Langsenkamp  are  oF  a  quality  Far 
beyond  the  ordinary.  The  Fact  that  the  largest  canners  entrust 
the  production  oF  their  tanks  to  Langsenkamp  speaks  For  the 
superiority  oF  Langsenkamp  engineering  and  workmanship. 
Langsenkamp  has,  perhaps,  built  more  Stainless  Steel  Tanks 
than  the  aggregate  production  oF  several  other  organizations. 
Langsenkamp  tanks  oF  equal  specifications  cost  no  more.  So 
why  not  get  Langsenkamp's  quality. 

Estimates  cheerfully  furnished. 

Built  Standard  or  to  Customer's  Specifications. 

We  furnish  Stainless  Steel  pipe  lines. 


INDIANAPOLIS,  INDIANA 


A  man  stepped  up  to  a  grocer’s  cigar  counter  and 
bought  two  10-cent  cigars.  A  Scotchman  who  was 
waiting  to  be  served  pushed  forward. 

“You  sell  those  cigars  three  for  a  quarter,  don’t 
you?”  he  asked. 

“Yes,”  replied  the  grocer. 

“Well,”  said  the  Scotchman,  producing  a  nickel, 
“I’ll  take  the  other  one.” 

“What  am  I  arrested  for?”  asked  the  corrupt  voter. 

“You  are  charged,”  said  the  officer,  who  was  enter¬ 
ing  the  arrest  in  the  station  house  ledger,  “with  hav¬ 
ing  voted  eight  times.” 

“Charged,  hey?”  muttered  the  prisoner.  “That’s 
queer.  I  expected  to  be  paid  for  it.” 

“Have  you  ever  been  in  a  railway  accident?” 

“Yes,  I  once  went  through  a  tunnel  and  kissed  the 
father  instead  of  the  daughter.” 

Mrs.  Smith :  “Why  do  you  go  on  the  balcony  when 
I  sing?  Don’t  you  like  to  hear  me?” 

Mr.  Smith :  “It  isn’t  that.  I  want  the  neighbors  to 
see  that  I’m  not  beating  you!” 

Colored  Woman  (to  ticket  agent) :  “I  want  a  ticket 
for  Magnolia,  please.” 

Ticket  Agent  (after  studying  railroad  map  for  ten 
minutes) :  “Auntie,  where  is  Magnolia?” 

“Here’s  Magnolia — ^this  chile  settin’  on  de  suitcase.” 

Customer:  “Will  the  spaghetti  I  ordered  be  long?” 

Waitress:  “We  never  measure  it,  sir.” 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADJUSTER,  for  Chain  Deyicca. 

Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 
Asparagus  Machinery. 

BASKETS.  Picking. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Riverside  Mfg.  Co.,  Murfeesboro,  N.  C. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

Bean  Cutters,  Stringless. 

Bean  Snippers,  Green  String. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS,  VegeUble  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES,  Steam. 
Berlin-Chapman  Co..  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

Bottlers’  Machinery. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 

BOXES.  Lug.  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

New-Way  Canning  Mach.  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets.  Wood.  See  Cannery  Supplies. 

BURNERS.  Oil.  Gas.  Gasoline.  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy.  Co..  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANS.  Tin.  All  Kinds. 

American  Can  Co..  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co..  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 


CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

^rlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS.  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy. ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  (Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS.  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES.  Open  Top  Cans. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Canners. 
Berlin-Chapman  Co..  Berlin,  Wis. 

La  Porte  Mat  &  Mfg.  Co..  La  Porte,  Ind. 

A.  K.  Robins  &  Co..  Inc..  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COOKERS.  Continuous.  Agitating. 

Ayars  Machine  Co..  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 

Cookers,  Retort.  See  Ketties,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co..  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore.  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 


CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Odarburg,  Wis. 
Morral  Bros..  Morral,  Ohio. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral.  Ohio. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston.  HI. 

Com  Mixers  and  Agitators.  See  Cora  Cooker 
Fillers. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N,  J. 

Berlin-Chapman  Co..  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 

Counters.  See  Can  Counters. 

Countershafte.  See  Speed  Reg.  Devices. 


CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hooi>eston,  Ill. 


CRATES.  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cutters.  (3orn.  See  Com  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mchy. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

DECORATED  TIN  (or  Cans,  Caps,,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 

Dies.  Pan.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing 
Employers’  Time  Checks.  See  Stencils. 


ENAMELED  BUCKETS.  PAILS.  Etc. 

F.  H.  Langsenkamp  Co..  Indianapolis.  Ind.. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Engines,. 
Enamel-Lined  Kettles.  See  Tanks. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co..  Berlin.  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salon,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co..  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hooi>e8ton,  HI. 

FIBRE  CONTAINERS  for  Food  (not  hermetle- 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  (3o.,  New  York  Ci^. 

Fillers  and  Cookers.  See  Cora  Cooker-Fillers. 
Filling  Machines.  Bottles.  See  Bottlers’  Mchy. 

FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Filling  Machine,  Syrup.  See  Syrnping  Mach. 


FINISHING  MACHINES.  Catsup,  Etc. 

F.  BL  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  &  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 
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GENERAL  AGENTS  for  HscUnerr  Mfra. 

Borlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltiniore,  Md. 
Spncue-Sells  Corp.,  Hoopeston,  Ill. 

Generators,  Electric.  See  Motors. 

GLASS-LINED  TANKS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 

Governors,  Steam.  See  Power  Plant  Elqaipment. 
Gravity  Carriers.  See  Carriers  and  Conveyors. 
Green  Com  Huskers.  See  Cora  Huskers. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Mchy. 
Gums,  Labeling. 

Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Cora  Huskers. 
Hydraulic  Conveying  Equipment. 

INSURANCE,  Canners. 

Canners*  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


KETTLES,  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianaitolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles.  Enameled.  See  Tanks,  Glass-Lined. 


KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

KNIVES.  Miscellaneons. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  CUTTERS. 

Borlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore.  Md. 
Sprague-Sells  Corp.,  Hooi>eston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wit. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

New-Way  Canning  Mach.  Co..  Hanover.  Pa. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore.  Md. 
Sprague-Sells  Corp.,  Hoopeston,  lU. 

Westminster  Mach.  Co..  Westminster.  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Ldimann  Printing  A  Litho.  Co.,  San  Francisco. 
Piedmont  Labei  Co.,  Bedford,  Va. 

Simpson  A  Doeller  Co.,  Baltimore,  Md. 

U.  S.  Printing  A  Litho.  Co..  Cincinnati.  Ohio. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore.  Md. 
Sinclair-Scott  Co..  Baltimore,  Md. 

Sprague-Sdls  Corp.,  Hooi>eston,  Ill. 


OYSTER  CANNERS'  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprag;ue-SelU  Corp.,  Hoopeston,  Ill. 
Zastrow  Mach.  Co.,  Baltimore. 

PASTE.  CANNERS’. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven.  Conn. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 
Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 

PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 

PEA  VINE  FEEDERS. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES.  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 


PRESERVERS’  MACHINERY. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Ayars  Machine  Co.  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Retort  Crates.  See  Kettles,  Process. 

SEALING  MACHINES.  Box. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 


SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

Zastrow  Mach.  Co.,  Baltimore. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 


SEEDS.  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago.  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 
Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 


SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  III. 

SKIVES  AND  SCREENS. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind, 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


SPEED  REGULATING  DEVICES  (for  Machinea, 
Belt  Drives,  l^c.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Sted  Type^  Burning 
Brands,  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 

Stampers  and  Markers. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alamos,  Calif. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Pickling.  See  Canners’  Machinery. 

TANKS.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

TANKS,  Glass  Lined,  Steel. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS.  Wooden. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Testers.  Can.  See  Can  Makers’  Machinery. 
Ticket  Punches.  See  Stencils. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  0>.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Couu. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Landsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Variable  Speed  Countershafts.  See  Speed  Bag. 

VEGETABLE  CUTTERS. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co..  Baltimore,  Md. 

Washers.  Bottles.  See  Bottlers’  Machinery. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co..  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit  VegeUbles. 

Ayars  Machine  Co..  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Spragrue-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  System.  See 
Tanks,  Wood. 
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HEVOLV/NC  HOPPER- 


WEIRTON.W.VA 


AYARS  Latest  Model 
New  Perfection 

PEA  and  BEAN 
FILLER 

Only  Filler  on  market  with  slow¬ 
ly  revolving  Hopper. 

Hopper  revolves  slowly  in  op¬ 
posite  direction  from  the  way  fill¬ 
ing  pockets  revolve  insuring  ab¬ 
solute  uniform  fill. 

No-Can-No- Fill  attachment  that 
works  perfectly. 

Fills  all  grades,  even  small  sticky 
peas  without  any  variation  in  the 
fill.  _ 

Large  Brine  Tank  Insures  hot 
brine  at  all  times. 


PEA  ADJUSTMENT 


W  UQU/D 
^ADJUSTMENT 


STEAM 

COIL 


CLUTCH  LEVER 


CHANCE  GRADE 
LEVER 

FOR  FILLING 
\  PEAS.  BAKED  BEANS, 
LIMA  BEANS.  RED 
KIDNEY  BEANS.  WHOLE 
CRAIN  CORN.  HOMINY 
DICED  BEETS,  DICED 
CARROTS  Etc. 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 


PLANTS 

^  OF THE 

PHELPS  CAN  CO 

MANUFACTURERS  OF  . 

TIN  CANS  T  ^  - 

CAPACITY  600  MILLION  CANS  PER  YEAR  ^ 

MAIN  OFFICE 

^Si^ALTIMOR^  MD 


NATIONAL  IN  COVERAGE 


•  •  • 


With  this  NEW  NAME... 

NATIONAL  CAN 
COMPANY  -  IN  C: 

.  .  .  Conlinues  a  Quarter 
Century  Service  under  the  same  Management, 

Personnel  and  Policies  which  have  made 

METAL  PACKAGE  CORPORATION 
One  of  America's  Largest  Canmakers 

"NATIONAL  CAN  COMPANY"  properly 
designates  an  organized  CAN  SERVICE  of 
NATIONAL  proportions. 

NATIONAL  CAN  COMPANY  •  Inc.’ 

FOR  OVER  A  QUARTER  CENTURY  •  KNOWN  AS  METAL  PACKAGE  CORPORATION 

EXECUTIVE  OFFICES  •  110  EAST  42nd  STREET  •  NEW  YORK 

One  of  America's  Largest  Canmakers 

SALES  OFnCES  AND  PLANTS  •  NEW  YORK  CITY  •  BALTIMORE  •  BROOKLYN  •  CHICAGO  •  BOSTON  •  DETROIT  •  NEW  ORLEANS 
FISCHER  CAN  COMPANY  DIVISION  •  HAMILTON  .  OHIO 

BALTIMORE  PLANT  AND  SALES  OFFICE.Bll  SOUTH  WOLFE  STREET 


